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South Bend 


HIS PEEPING TOM and a 
flock of Paul Prys from De- 
troit and Chicago have just par- 
ticipated in a preview extraordi- 


nary, a .iook-see at the new 
Studebakers. Ostensibly we came 
nary, a look-see at the new 


given by the home folks so that 
Paul Hoffman could render a re- 
port as to what the co-receivers 
have accomplished since that 
black day in March, but fellows, 
what we really came for was to 
look at the new stuff. And did 
we get an eyeful! Why, even 
blase Hal Foust of the Chicago 
Tribune waxed as enthusiastic as 
your commentator. 

Officially I’m not supposed to 
say anything about the preview 
now, but inasmuch as the lid is 
to be lifted a week from today, 
I’m _ taking liberties with the 
House of Studebaker to give “my 
public” (please note the quotes) 
the tip-off. 


* 


I’M KEEPING faith with Sales 
Manager George Keller in not 
making any specific statements as 
regards the three prize packages 
Studebaker has to offer for 1934, 
but I am not letting the cat out 
of the bag when I anticipate the 
gasps of surprise that I feel will 
follow the publicity broadside 
that will break in the very imme- 
diate future. A hint is that there 
will be a third Studebaker in the 
line, that the new cars have been 
refined to the nth degree and that 
the prices will be surprising. 

* * & P 

BUT LET’S RETURN to our 
muttons, the preview. The day 
for us started with the civic 
luncheon where Paul Hoffman 
took his fellow townsmen into his 
confidence and surprised them 
with a peep into next month that 
made them feel Studebaker is 
getting away to a flying start. 
Ottis Lucas told us how sales 
promotion is going to spend 
$450,000 in the next five weeks in 
publicizing the birth of the new 
babies and he aptly put it as “the 
dream of the advertising man 
come true.” 

Then back to the factory for a 
session with Barney Roos, chief 
engineer, who told us newspaper 
men in words of one syllable in 
engineering language just how he 
has dolled up the new jobs. And 
then we had the proof of the pud- 
ding, an inspection of the new 
models and a trip to the proving 
grounds for an actual demonstra- 
tion. We tried to tell George 
Keller what we thought of the 
jobs but we couldn’t do ourselves 
justice: we ran out of adjectives 
and superlatives. 

Followed the big top-off, the 
dinner that night at Paul Hoff- 
man’s home, where twenty of us 
broke bread with the Studebaker 
high command, fanned over the 
happenings of the day, then pre- 


(Continued on Page 10) 
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Markle Airs 
Dealer Woes 
Before NAFC 


Urges Close Harmony Be- 
tween Dealers, Makers 
And Finance Men 


Chicago, Sept. 22.—Problems 
that beset automobile dealers and 
prevent them from operating on 
a profitable and more stable basis 
must be solved on a dealer-manu- 
facturer-finance company “part- 
nership” basis, it was pointed out 
by Lafayette Markle, president 
of the Chicago Automobile Trade 
Association, at the opening ses- 
sion of the National Association 
of Finance Companies’ tenth an- 
nual meeting yesterday in the 
Medinah Michigan Avenue Club. 

Choosing as his topic, “And 
What Becomes of the Dealer?” 
Mr. Markle first traced the deal- 
er’s place in the automotive mer- 
chandising scheme from the earli- 


(Continued on Page 6) 





Studhaher Set For Big 
Drive; Position Improved 


By CHRIS SINSABAUGH 


South Bend, Sept. 21.—With the 
statement that “dealer orders 
received at the factory indicates 
that October 
shipments will 
exceed 7500 
units by a com- 
fortable margin, 
and may reach 
8000 units for 
the month,’’ 
Paul G. Hoff- 
man, co-re- 
ceiver for the 
Studebak- 
er Corp., out- 
lined his plans 
for the immedi- 
ate future to the home folks as 
represented by the leading busi- 
ness men of the city, members 
of the Rotary, Lions, Kiwanis and 
Exchange clubs, at a civic lunch- 
eon yesterday. 

In anticipation of the intensive 
sales drive to be inaugurated at 
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Dealer Code Marks Time While 





Ford Starts 
35-Hr. Week 
On Monday 


Detroit, Sept. 22.— The 
Ford Motor Co. will go to | 
work Monday on a thirty-| 
five-hour average, four day | 
week. 


Employes will work thirty-two 
hours weekly for at least six 
weeks, then resume the forty- 
hour-week to make the thirty- 
five-hour average. 


Harmonizers Sift Sour Notes 


“Labor Argument Threatens 


And Used Car Objections 
Choke N. R. A. Carburetors 


Early and Satisfactory Revisions Expected But Code 
As Whole Believed to Meet Adminis- 


tration’s Objectives 





By WILLIAM ULLMAN 
Washington, Sept. 22.—The competitive code of the 
Nation’s automobile dealers, under the National Industrial 
Recovery Act, given its public hearing early this week, 


also 
it 


Non-production workers 
have been given pay increases, 
was reported. 

Official announcements of the 


September Labor 





Index Sharply 
Up In Detroit 


Detroit, Sept. 22.—Employment 
in Detroit industries was one- 
third greater on September 15 
than it was a year ago, Statis- 
tician Oliver Baker of the Board 
of Commerce announced yester- 
day. Instead of the customary 
drop from August the employ- 
ment index has remained steady, 
he said. 

For the last six months the em- 
ployment index has been rising 
from a low point of 33.5 in March 
until it reached a high of 64.7 two 
weeks ago. 


| plan is to be made next | week. 





the beginning of October, Ottis 
Lucas, sales promotion manager, 
told the big crowd, the corpora- 
tion is set for a five months cam- 
paign that is expected to be “the 
most pretentious introductory 
campaign ever put behind a new 
car.” 





Stars to Broadcast 





still waited the modifying and harmonizing touch of NRA 
To were teeny. 


The hearings closed with the 
administration confronted by a 
number of difficult problems, not 
the least of which was labor’s 
demand for the elimination of the 
merit clause from the code’s em- 
ployment provisions. This bitter- 
ly controversial subject, the 
NRA’s greatest problem since it 
found its way into the code of 
the automobile manufacturers, is 
peculiarly complex as it applies 
to the charter of the automobile 
dealers. It represents a conces- 
sion granted to their industry 
and they are claiming it on that 
basis, to the strong opposition of 
the Labor Advisory Board and 
to the dismay of the NRA. Dis- 
position of the issue may serve to 

(Continued on Page 6) 





This extensive newspaper, 
magazine, billboard and _ radio 
program includes a_ broadcast 
over the nation-wide hookup of 
the Columbia system from Sep- 
tember 30 to October 5, inclusive, 
with Ethel Barrymore, Bing 
Crosby, Ruth Etting, Willie and 


Eugene Howard and Morton Washington, Sept. 22.—With 
Downey. Two orchestras of|that tenacity with which it has 
fame will participate, Jacques| fought for other aspects of its 


conception of the public interest, 


Renard’s and Raymond Paige’s. 
the NRA has succeeded in bring- 


Each individual star will be fea-| 
tured in one of the preliminary | ing peace to the long-troubled 
broadcasts, and the entire as-| motor truck field. It has provided 
sembly will appear in the hour the momentum which, at this mo- 


(Continued on Page 2) | ment, 





August Production of 236,480, 
June E xcepted, is Best in 26 Diath 





Chromium Patent 


Suit Under Way 


| production in August totaled 236,480 units. 


Hartford, Conn., Sept. 22. 

Trial of the patent infringement 
suit brought by United Chromium 
Corp., New York City, against 
General Motors Corp., New De- 
parture Manufacturing Co., and 
the Bassick Co., which 
millions of dollars, opened 
United States District Court here 


September 18 before Judge Ed- | 


win S. Thomas. 

The plaintiff corporation claims 
infringement of what are known 
as the Fink patents, involving the 

(Continued on Page 2) 


involves | 
in | 





1 Washington, Sept. 22. Reflecting a sustained strong} 
| buying demand, plus a determination on the part of manu- 
facturers to provide adequate dealer stocks to tide them 
over the period of retooling for new models, motor car 


represented a gain over July and, except for June of this | 
year, was the highest mark attained by the industry in | 
twenty-six months. ee 
The August output compares | total of July, 
with July, 236,480 to 233,088. June|tion increased 
output this year was 253,322 units. | 41,336. 
It was an acceleration in truck The high 


but truck produc- 
from 38,065 


|demand that was 
sponsible for the increase over|total of 1,476,678 units as com-| 
July, the official tabulation by the| pared with 1,370,678 for the entire | 
United States Department of| year 1932. 

|Commerce shows. Passenger car} 
|output for the month was only| August showed a decline 
| fifty-seven units above the 195,019 | 6,540 units in July to 6,079. 


from 


is bringing about the con- | 


The figure | 


to | 


August mark leaves 





NRA Brings Unity as Two 


Truck Associations Merge 


solidation of the American High- 
way Freight Assn. and the Fede- 
rated Truck Assns. of America 
into a single organization that 
will sponsor and administer the 
truck industry’s code of fair com- 
petition. 

The two organizations are be- 
ing fused into a single agency 
which will be known as the Am- 
erican Trucking Assn., Inc. 

In an effort to accomplish the 
amalgamation without the neces- 
sity of calling another national 
convention, officials of the two 
organizations have submitted to 
their membership the question of 
| consolidation together with a re- 
quest for their approval of a com- 
bined set of by-laws and a full 
slate of national officers. Every 
element of the highway trans- 

(Continued on Page 8) 


Codes To Help 
Bus Operators 


Chicago, Sept. 22.—-Assurance 
that the NRA is endeavoring to 
place highway transportation on 


primarily re-| the industry with an eight months|a sound and reliable basis was 


| given three hundred delegates to 
the National Association of Mo- 
|} tor Bus Operators Convention at 


Canadian production durin g| the Congress hotel yesterday in 


A. H. Barber, 
2) 


an address by Col. 
(Continued on Page 
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A Model of a Memory 













National Technical Groups 
Meet in Detroit Oct. 2-6 


Cleveland, Sept. 22.—-Five na- Ford Sales Co., J. B., Wyandotte, Mich. ; 






























s Foxboro Co., Foxboro, Mass.; Gas Machinery 
tional ° technical groups are ; co- Co., Cleveland; General Alloys Co., Boston; 
operating with the American | General Electric X-Ray Corp., Chicago; Gen 
Society for Steel Treating in the] eral —— ace oe a 

i Corp., Niagara Valls; jogan Machine ° 
National Metal ° Congress to be Cleveland; Grasselli Chemical Co,, Inc., Cleve 
held in Convention Hall, Detroit, land: Harnischfeger Corp., Milwaukee; Hayne 
October 2 to 6. The participat- | Stellite Co., Kokomo, ind. ; Hohont Brothers 

: Co., Troy, Ohio; ollup Corp., Chicago. 
ing oe ae the metal, iron and Hones, Inc., Chas. A., Baldwin, N. Y.; 


Hoskins Mfg. Co., Detroit; Houghton & Co., 
E. F., Philadelphia; Illinois Steel Co., Chicago; 
International Nickel Co., New York; Iron Age, 
The, New York; Jones & Laughlin Steel Corp., 
Pittsburgh; Kelley Co., J. W., Cleveland; 
Kelley-Koett Mfg. Co., Inc., Covington, Ky. ; 
Kemp Mfg. Co., C. M., Baltimore; Kompak 
Co., New Brunswick, N. J.; Leeds & Northrup 
Co., Philadelphia. 

Leitz, Inc., E., New York; Lincoln Electric 
Co., Cleveland; Linde Air Products Co., New 
York; Madison-Kipp Corp., Madison, Wis. ; 
Maehler Co., Paul, Chicago; Manhattan Rubber 
Mfg. Co., Passaic, N. J.; Marburg Bros., Inc., 
New York; Metal & Thermit Corp., New York; 
Metallizing Co. of America, Inc., Los Angeles; 
Metals & Alloys, New York; Michigan Steel 
Casting Co., Detroit; Michigan Tool Co., De 
troit; Micro Products Co., Peoria, Il. 


steel divisions of the American 
Institute of Mining and Metallur- 
gical Engineers, the American 
Welding Society, the Wire Assn., 
and the American Society of 
Mechanical Engineers. The AS 
ST, ASME, AIME will be quar- 
tered at the Hotel Statler. The 
ASW and the Wire Assn. are 
meeting at the Book-Cadillac. 
The 123 exhibiting firms will 
occupy fifty per cent more space 
this year than they did last. Ex- 
position hours will be from noon 
to 10:00 p.m. every day except 


‘ ‘ : Milne & Co., A., New York; Minneapolis 
Thursday when closing time is Honeywell Regulator Co., Minneapolis; Molyb- 
6:00 p.m. denum Corp. of America, Pittsburgh; National 


Inc., Cleveland; National Tube 
New Jersey Zinc Sales Co., 


Carbon Co., 


Arrangements have been com- 
Co., Pittsburgh; 


pleted with several of Detroit’s 


° . New York; Norton Co., Worcester, Mass. ; 
manufacturing plants to permit Olsen Testing Machine Co., Tinius, Phila- 
inspection tours to their various | delphia; Park Chemical Co., Detroit ; Partlow 
departments and processes. Corp., New Hartford; Pels & Co., Henry, 

New York, 

An annual feature of the con- Penton Publishing Co., Cleveland; Republic 
vention is the Campbell Memorial | Steel Corp., Massillon, ©.; Roebling’s Sons 
Lecture delivered by an outstand-| ©. John A.. Trenton; Scherr Co.. George. 
: : Ne ork; seas doe adeiphia; Se>rve 
ing metallurgist. The Campbell Sales, Inc., New York; Spencer Turbine Co., 
lecture will be given on Wednes- | Hartford, Conn.; Stuart & Co., D. A., Chi- 


cago; Superior Steel Corp., Pittsburgh; Surface 
Toledo; Timken Steel & 
Tube Co., Canton; Udylite Process Co., De 
troit; Una Welding, Inc., Cleveland; Union 
Carbide Co., New York; USL Battery Corp., 
Niagara Falls. 

Vapofier Corp., Chicago; Vanadium Corp. of 
America, New York; Victor Saw Works, Inc., 
Middletown, N. Y.; Steel Publications, Inc., 
Pittsburgh; Welding Engineer, Chicago; Weldit 
Acetylene Co., Detroit; Wickwire Spencer Steel 
Co., New York; Wilson Welder & Metals, Inc., 
North Bergen, N. J.; Youngstown Sheet & 
Tube Co., Youngstown; Ziv Steel & Wire Co 


day morning, October 4, by H. J. 
French, in charge of alloy steel 
and iron development for Inter- 
national Nickel Co. Mr. French 
has prepared a paper from in- 
vestigations he has just com- 
pleted, the title of which is “Fa- 
tigue and Hardening of Steels.” 
Following is a list of those firms 
who will exhibit at the exposition: 


Combustion Corp., 





Air Reduction Sales Co., New York; Ajax ; 
Electric Co., Philadelphia; Ajax Electrothermic | Chicago. 
Corp., Trenton; Allegheny Steel Co., Bracken - _ . 
ridge, Pa.; Allen Steel Co., Inc., Edgar, N. x Te 
Y.; American Brass Co., Waterbury; American I razer to \ isit 
Car & Foundry Co., New York; American - 
Cyanamid & Chemical Corp., New York; London Olympia 
American Electric Furnace Co., Boston; Ameri . _—s 
can Gas Assn., New York; American Gas Fur Detroit, Sept. 22.-J. W. Frazer, 
nace Co., Elizabeth, N. J.; American Metal] general sales manager of the 
Market, New York. Chrysler Sales Corp., will sail for 
American Sheet & Tin Plate Co., Pittsburgh; E h 
American Steel & Wire Co., Chicago; Aurora uurope on the 
Metal Co., Aurora, Ill; Babcock & Wilcox | Bremen, Oct. 4 
Co., New York; Baldwin-Southwark Corp., | to visit the 
Philadelphia; Barnes Co., W. O., Dstroit; ae 
Barnes-Gibson-Raymond Inc., Detroit; Bas Paris automo- 
tian-Blessing Co., Chicago; Bausch & Lomb | bile salon and 
Optical Co,, Rochester, N, Y.; Bethlehem Steel | t he London 
Co., Bethlehem, Pa.; Blakeslee & Co., G. S., : , 
Chicseo. Olympia show, 
Brown Instrument Co., Philadelphia; Bundy Mrs. Frazer will 
Tubing Co., Detroit; Campbell, Andrew C., | accompany him. 
Inc., Bridgeport, Conn.; Carboloy Co., Ine., The obi 
Detroit; Carborundum Co., Perth Amboy, N M Rg of 
J.; The Carborundum Co., Niagara Falls; r. razers 
Carnegie Steel Co., Pittsburgh; Climax Molyb trip to the other 4 
denum Co., New York; Cling-Surface Co.,| side is to in- é é 
Buffalo; Cooley Electric Furnace Co., Long |. 
Island City; Darwin & Milner, Inc., Cleve spect the new- J. W. Frazer 
land; Dearborn Chemical Co., Chicago; De |@St product of 
Forest, A. V., & Associates, New York; Detroit} European engineers and design- 
Alloy Steel Co., Detroit : ° : a 
Detroit Edison Co., Detroit; Dow Chemical ors and to acquaint himself in 
Co., Midland, Mich.; Driver-Harris Co., Harri- general with what Is going on 
son, N. J.; duPont de Nemours & Co., E. 1, |in the foreign automobile field. 
R & H Chemicals Dept., Wilmington, Del.; i 
a & tn Ga, en hee dee: —_ and Mrs. Frazer will re- 
Eclipse Fuel Engineering Co., Rockford, ILL; turn to Detroit about Oct. 25, giv- 
Eisler Electric Corp., Newark; Electric Fur- | ing them five days in Paris and 
mace Co., Salem, Ohio; Electro Alloys Co., fo i i 
Elyria, Ohio; Electro Metallurgical Sales Corp., = days sn London. They will 
New York; Electrolux Refrigerator Sales, Inc., make the west-bound voyage on 
New York; Ensign-Reynolds, Inc., New York. 


the Majestic. 


Dodge Deliveries Climb 
to 5,473 for Week Sept. 16 


Detroit, Sept. 22.—_By making} crease of 129.9 per cent over de- 
retail deliveries of 5,473 passenger | liveries made during the corres- 
cars and trucks during the week | ponding period last year. 
ending September 16, Dodge deal- A. vanDerZee, general sales 
ers registered an increase of eight | manager of Dodge Brothers Corp., 
per cent over the business of the| by whom the figures cited in the 
preceding week, bringing the total | foregoing are quoted, refers with 
of their 1933 retail sales to 129,-| pride to the contra-seasonal be- 
387 vehicles. havior which Dodge dealers’ sales 

: 5 have exhibited practicall 

Of the 5,473 units delivered by | throughout the entire 1933 “aan 
Dodge dealers during the week | season. 
covered by the latest sales tabula- 
tion, 2,476 were Dodge passenger 
cars, 2,086 Plymouths, and 911 
Dodge trucks ranging from half- 
ton light delivery types to heavy- 
duty units and trailer combina- 
tions. 


Compared to deliveries recorded 
for the corresponding week of 
1932, the week ending September 
16, 1933, is credited with a busi- 
ness increase of 373 per cent, 
while the sales total of 129,387 
vehicles sold by Dodge dealers 
so far this year represents an in- 


“There is now every assurance,” 
Mr. vanDerZee says, “that we 
shall exceed by a comfortable 
margin the calculations on which 
we based our production sched- 
ules and material requisitions at 
the beginning of the year, when 
it was decided that Dodge would 
re-enter the low-priced field in 
which its cars had been such a 
dominant factor for years. Re- 
ports from our dealers continue 
enthusiastic regarding their busi- 
ness opportunities for the re- 
mainder of the present season.” 





A new exhibit of particular in- 
terest to automotive craftsmen 
recently was installed in the Gen- 
eral Motors building at the Cen- 
tury of Progress in Chicago. It 
is a perfect miniature model, 18 
inches long, of a 1903 curved 
dash Oldsmobile. The _ builder, 
Charles A. Freund, 20-year-old 
Chicago boy, started work on the 
model early last year and required 
1,218 hours to complete its con- 
struction. 

The tiny car is complete in 
every detail except the motor. 
The brakes and steering assem- 
blies function perfectly as do also 
the small flywheel and the old- 
fashioned chain drive. Lamps 
were cut from solid brass and 





lenses. 


glass 
The seat is upholstered in leather. 

Freund, whose father is an ex- 
pert cabinet maker, comes of a 


fitted with ground 


long line of craftsmen. Before 
building the miniature Oldsmo- 
bile he had made two models of 
the famous fishing schooner, 
“Bluenose” and also has entered 
a Napoleonic coach in the first 
annual model contest of the 
Fisher Craftsmen’s Guild. He 
happened to see a full size 1903 
Oldsmobile on exhibition at the 
showroom of a Chicago dealer. 
Determined to build a model of 
the car, he took measurements, 
scaled them down to one-sixth 
original size and made a set of 
rough plans. 


Cistiebalian Set Ber Big 


Drive; Position Improved|Codes To Help 


(Continued from Page 1) 


broadcast on the evening of Oc- | 
tober 5. 

At this same noonday meeting 
of business men, Mr. Hoffman 
also enthused his fellow towns- 
men with a recital of the wonder- 
ful showing made by the receiv- 
ers since they have been at the 
helm. 


“When the company went into) 
receivership on March 18 it had | 
a bare $700,000 in cash,” said Mr. | 
Hoffman. “Today it has more 
than $3,000,000 in cash and an- 
other $4,000,000 to $5,000,000 in 
other current assets. Its cur- 
rent liabilities, excluding claims 
against the receivership, do not 
exceed $2,000,000. 

“For the second quarter of this 
year there was a net operating 
profit of $187,500 before provision 
for depreciation on plant and 
property but after absorption of 
$445,000 tooling expense. These 
figures are exclusive of operating 
results of White and Pierce-Ar- 
row for the period in question. 

Expenses Cut to Half 

“Under the receivership, manu- 
facturing overhead and selling 
and administrative expenses have 
been reduced to a basis of $8,000,- 





000 annually as compared with 
$16,000,000 for 1932. This repre- 
sents a reduction of fifty per 
cent, or $160 per car on the basis 
of a production of 50,000 cars per 
annum. 

“Perhaps the most gratifying 
part of the record is that the 


fact that registrations of Stude- 
baker-built cars for the first seven 
months of 1933 were greater than 
those of any independent manu- 
facturer except Ford.” 

In discussing plans for 1934, 
Mr. Hoffman disclosed that Stude- 
baker will make a strong bid for 
sales dominance in three impor- 
tant price fields—the low-medium, 
the medium, and the high-me- 
dium price class. 

“We have no thought of at- 
tempting to compete in the low- 
est price field,” he said. “To do 
so would be a mistake from both 


|merchandising and manufactur- 


ing standpoints. Our manufac- 
turing activities today are entirely 
concentrated in South Bend, and 
we intend that they shall remain 
so. To attempt to manufacture 


| automobiles having two standards 


of quality in the same plants 
would mean that there would al- 
most certainly result a deteriora- 
tion of quality in the higher- 
priced line. That, of course, is 
not to be considered. Studebaker 
cars have always been quality 
automobiles, and will continue to 
be so. 

“Furthermore, we believe that 
the three price fields I have men- 
tioned—the high-medium, the me- 
dium, and the low-medium—will 
in 1934 bring the greatest merch- 
andising opportunity, both from 
the standpoint of the factory and 
that of the retail selling organiza- 
tion.” 


Chromium Patent 


Suit Under Way 


(Continued from Page 1) 
plating of chromium. Injunctions 
and accounting of profits by the 
defendants are asked by the 
plaintiff, and leading American 
patent attorneys are participating 
in the trial. 

The firm of Gifford, Scull & 
Burgess, New York City, repre- 
sents the Chromium Corp., while 
Cooper, Kerr & Dunham, New 
York, are appearing for General 
Motors and New Departure, and 
Richardson & Neave, New York 
and Boston, for the Bassick Co. 

New Departure is charged with 
infringing on the Fink patents by 
plating chromium used on Gen- 
eral Motors automobiles, while 
the Bassick Co., a Bridgeport 





Conn., concern which manufac- 
tures hood catches and other 
automotive products, is being 


sued for the sale of its own pro- 
ducts which, the plaintiff com- 
plains, are made illegally. 

Several years ago United 
Chromium sued the International 
Silver Co., of Meriden, Conn., on 
the Fink patents, and a decision 
was handed down in the plainte 
iff’s favor by the same court. 
Taken to the Circuit Court of 
Appeals by the defendant, Judge 
Thomas’ decision in the silver 
case was confirmed. 

Trial of the present case is ex- 
pected to last about three weeks. 
On the opening day scores of ex- 
hibits were introduced and 
marked for future reference. 


Chrysler Sales 
Reported Higher 


Detroit, Sept. 22.—Figures for 
the week ending September 16 
show that retail deliveries of 
Chrysler and Plymouth cars by 
Chrysler dealers were 18.1 per 
cent higher than in the previous 
week. 

This week’s retail deliveries are 
187.8 per cent greater than the 
corresponding week of 1932. 

For the year 1933 to date, as 
compared with the corresponding 
period of 1932, Chrysler-Plymouth 
deliveries are up 63.6. 

These statistics are furnished 
by J. W. Frazer, general sales 
manager of the Chrysler Sales 
Corporation. 


Bus Operators 





(Continued from Page 1) 
manager of the Transportation 
and Communication Division of 
the United States Chamber of 
Commerce. 

Col. Barber said that a domin- 
ant note in the codes submitted 
for NRA approval is the need of 
protection for legitimate opera- 
tors against gyp and fly-by-night 
buses and trucks. 

The codes would eliminate the 
unfair competition from _ those 
paying wages far below prevail- 
ing rates and having hours of la- 
bor far in excess of general 
practice. 


De Soto-Plymouth 
Sales Hit 2,585 


Detroit, Sept. 22.—Retail deliv- 
eries by De Soto and Plymouth 
cars by De Soto dealers during 
the week ended September 16, 
totaled 2,585 units, according to 
an announcement by the com- 
pany today. This figure is 
slightly above the mark for the 
previous week it is claimed and 
190.8 per cent above the same 
week in the preceeding year. 

Shipments to De Soto dealers 
during the same period totaled 
3,104 units a gain of 17.8 per 
cent over the previous week and 
three times the shipments in the 
same week a year ago. 
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Lack of Uniform Taxation System 





Industry’s Immediate Job Is To Convince Legislators 
That Scientific Formula Must Be Devel- 
oped For Fixing Carrier Levies 


By WILLIAM ULLMAN 
Washington, Sept. 22.—Another advantage that lies in 
the development of a fair, equitable and rational basis of 
motor vehicle taxation is that it holds hope for terminat- 


ing truck wars between States. 


The transportation serv- 


ice which the truck renders to the public on an interstate 


basis constantly is disrupted by these wars. 


Almost in- 


variably the question of taxation is behind these contro- 
versies, which often are a little absurd and always are 


economically costly. 

The last year has seen a dozen 
such flare-ups between States 
which, save for this one inflamma- 
tory issue, manage to live by a 
Philosophy of being good 
neighbors. 

In quick review, there passes 
the famous furore of last winter 
when Pennsylvania began to ad- 
minister a law requiring out-of- 
state commercial vehicles’ to 
obtain local licenses after fifteen- 
days in the Keystone State. New 
Jersey sent an army of State 
police to guard its borders against 
non-paying Pennsylvania trucks 
and subsequently reinforced its 
stand with a retaliatory law. Be- 
fore the struggle was over, Mary- 
land had entered it and it looked 
as if it would involve several 
more States. 

New York and Connecticut and 
New York and New Jersey al- 
ways are eying each other 
suspiciously. 

On Western Front, Too 

It is not only in the East, how- 
ever, that the phenomenon is to 
be found. Idaho and Washington 
have a continuing truck feud. 
South Dakota and Iowa, Missouri 
and Kansas, Kansas and Ne- 
braska, Nebraska and Oklahoma, 
Oklahoma and Texas—look where 
you will, a truck war between 
neighbors is raging or the fuse 
for one is waiting for the match. 
Nor is it always a case of im- 
mediate neighbors springing to 
arms to repel each other’s com- 
mercial vehicles at their borders. 
The past month has seen a truck 
controversy between Arkansas 
and Indiana, two states that are 
not contiguous. 

Out of the experience of fight- 
ing these wars, however, has 
come the lesson that they do not 
pay; that the service of the high- 
way to the public is diminished 
in direct proportion to the pro- 
hibition of interstate truck com- 
merce. 

That deduction seems reason- 
able on the basis of a meeting 
which will bring together repre- 





sentatives of seventeen States at 
Harrisburg, Pa., October 20-23. 
The sessions, under the auspices 
of the American Legislators Assn., 
called at the behest of the Penn- 
sylvania legislature, will attempt 
to develop a formula that will 
terminate these truck wars. 


The Price of Peace 

Into the formula of peace, three 
elements must be written. One 
of them is an agreement as to 
permissible dimensions of ve- 
hicles. The others are uniform 
regulations governing the licen- 
sing and taxation of highway 
carriers of all classes. The first 
factor in the final formula will 
be the easiest to compose. Those 
of uniform licensing and taxation 
regulations will demand the ut- 
most in the way of the negotia- 
tors’ talents. 


Every State has its own concep- 
tion of what constitutes a ra- 
tional basis for the taxing of 
earrier vehicles. The variations 
are enormous. The differences 
show viewpoints so wide apart 
as to make reconciliation seem 
hopeless. 

Highway transportation 
ests, however, will get their op- 
portunity in this session, one of 
the best opportunities they have 
had to insist upon a new and 
square deal. Witnesses to be 
heard include truck manufactur- 
ers and operators and shippers 
who use highway transportation. 
It is tremendously important, not 
only to themselves but to the 
public they serve, that they utilize 
their opportunity to the full. 

If they do so, the result will 
be to convince those who make 
the laws that the only way to 
interstate truck peace is a scien- 
tific and uniform method of tax- 
ation. That is the foundation 
stone of any peace agreement in 
the field. 

Convincing legislators of that 
fact is the job immediately ahead 
of the truck industry. It’s a big 
job. 





Transport Strike Threatens 


Philadelphia’s Food Supply 


Philadelphia, Sept. 22.—A gen- 
eral strike of truck drivers, 
helpers and freight handlers af- 
filiated with the newly-organized 
Brotherhood of Transportation 
Workers is threatening the food 
supply of this city and surround- 
ing communities. More’ than 
$10,000,000 worth of freight, half 
of which is perishable, is tied up 
as a result of what is said to be 
the most complete suspension of 
freight transportation in the 
city’s history. 

More than fifty of the largest 
trucking and truck companies 
are affected by the strike which 
already has been marked by con- 
siderable violence, including at- 
tacks on drivers and trucks. The 
strikers are mainly employed by 
members of the over-the-road 
division of the Philadelphia Mo- 
tor Truck Assn., Inc. Since is- 
suance of the strike call, the 
strike has spread, affecting pri- 
vate operators, as well as mem- 
bers of the truck association, 
whose officials charge that trucks 
carrying food to hospitals and 





other institutions have been 
halted. Appeals for intervention 
have been made by truck associa- 
tion executives to the Depart- 
ment of Justice and the Depart- 
ment of Labor. 

The Brotherhood of Transpor- 
tation Workers is reported to be 
unaffiliated with any recognized, 
bona fide labor union. Interna- 
tional traffic is said to be affected 
because of the inability of truck- 
ers to deliver exporters’ ship- 
ments of food products held up, 
include meats, poultry, eggs and 
vegetables. Drugs and medicines 
also are being delayed in trans- 
portation by the strike. 


Ingham Joins Mid-West 

Chicago, Sept. 22.—E. S. Ing- 
ham, formerly sales manager for 
the Budd Wheel Co., has joined 
the Mid-West Wheel Co., Chicago, 
distributors for Budd in this ter- 
ritory. The Mid-West Co. also 
have received the distributorship 
of the Velvet Power Brake Co., 
Detroit. 


New Chief 


inter- | 











Takes Helm 


Toledo, Sept. 22.—Succeeding 
John O. Munn, the founder, who 
resigned recently to assume the 
secretaryship 
of the National 
Automobile 
Dealers Assn., 
H. R. Sturgeon 
has been elected 
president of The 
John O. Munn 
Co., Toledo, O., 
and Sterling 
Beeson has been 
re-elected vice- 
president. Both 
men have been 
actively identi- 
fied with the operations of the 
company virtually since its in- 
ception. 

The company, which for years 
has served the automobile retailer 
with a marketing and advertising 
service, and all automobile trade 
factors with the Munn Monthly 
News Letter of the industry, will 
be carried on by the staff which 
has worked with Mr. Munn since 
the company was_ established 
some fourteen years ago. 


“The policies laid down by 
Mr. Munn will be vigorously and 
faithfully followed by us who 
succeed him,” says Mr. Sturgeon. 
“It may not be possible, but we 
shall at least try to make Munn 
Marketing Service a still more 
potent force for the upbuilding 
of the dealer’s most precious as- 
set—his good name and _ local 
leadership in all things pertain- 
ing to automotive transportation. 
It is our boast that Munn sub- 
seribers are leading dealers 
wherever they may be, because 
no dealer can use our service un- 
less he is sincerely committed to 
a policy that not only advertises 
but that builds and maintains 
good will.” 





H. R. Sturgeon 


G.M. Stocks 
In Many Hands 


New York, Sept. 22.-The total 
number of General Motors com- 
mon and preferred stockholders 
for the third quarter of 1933 was 
355,789 compared with 366,084 for 
the second quarter of 1933 and 
with 364,401 for the third quarter 
of 1932. 


There were 337,820 holders of 
common stock and the balance of 
17,969 represents holders of pre- 
ferred stock. These figures com- 
pare with 348,224 common stock- 
holders and 17,860 preferred for 
the second quarter of 1933. 

The total number of stock- 
holders of both classes by quar- 
ters since 1917 follows: 








First Second Third Fourth 
Year Quarter Quarter Quarter Quarter 
ee 1,927 2,525 2,669 2,920 
BGES. oc ciccscve 3,918 3,737 3,615 4,739 
BOBO. as cccces 8,012 12,523 12,358 18,214 
BOs caccesee 24,148 31,029 36,894 
9, 65,324 66,837 
7 71,331 65,665 
. 67 68,281 68,063 
RASS 70,009 69,428 66,097 
1925......... 60,458 58,118 50,917 
1926......... 54,851 47,805 50,369 
Fre 57,595 57,190 66,209 
i 72,986 70,399 71,682 71,185 
SO scakicats 105,363 125,165 140,113 198,600 
1930.........240,483 243,428 249,175 263,528 
SR csa suse 36,378 285,655 293,714 313,117 
1932.........345,194 359,046 364,401 365,985 
1933.........372,284 366,084 355,789* 
*Preferred stockholders of record July 10, 
1933, and common stockholders of record 
August 17, 1933. 
Enlarge Quarters 
Decorah, Ia., Sept. 22.—The 


Wegner Chevrolet Co. has ac- 
quired a new location in the 
Foltz garage, giving the firm 
additional space in all depart- 
ments with two additional men 
added to the staff. 
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Dodge Offers Two Cars In One 





Dodge is out with a two-pur- 
pose conversion model sure to 
appeal to traveling salesmen and 
to delivery men who must furn- 
ish their own transportation in 
the distribution of samples and 
merchandise. 

Essentially, the vehicle is a 
standard commercial sedan _ so 
arranged that the owner may in 
a few moments convert it into 
a full-fledged two-door passen- 
ger sedan devoid of all commer- 
cial aspect. 

For the conversion, an uphol- 
stered rear seat is furnished, 
which is quickly placed in posi- 





Buffalo Busi 


tion or removed through the wide 
rear door provided with spacious 
rear-view window and regulator. 
The rear side panels of the body 
are of glass behind which re- 
movable steel signs display the 
owner’s firm name or advertising 
message. The entire interior, in- 
cluding the rear door, is uphol- 
stery-lined. 


To the owner the outfit gives 
the use of a standard delivery 
car which on removal of the 
body side panels and the place- 
ment of the rear seat becomes a 
two-door passenger sedan giving 
no indication of its dual role. 


ness Leaders 


Celebrate P. A. Independence 


Buffalo, Sept. 22.-To celebrate 
Pierce-Arrow’s resumption of in- 


dependence, a group of nearly 
300 of Buffalo’s most distin- 
guished business’ leaders re- 


sponded to an invitation of the 
new board of directors to meet 
the company’s executives at a 
dinner held at the Buffalo Club 
this week. 

Speaking in behalf of his as- 
sociates, President Arthur J. 
Chanter pledged that the manage- | 
ment would unfalteringly pre- | 
serve Pierce-Arrow’s traditional 
policy of endeavoring to build | 
America’s finest motor cars. Roy | 
H. Faulkner, vice-president in | 
charge of sales, who also ad-| 
dressed the gathering, told of the 
strides which had been made by 
the company during the past five 
years and predicted a continua- 
tion of progress. Sound motion 
pictures were shown of the re- 
cent world’s-record run made by 
Ab Jenkins in a Pierce-Arrow 
Special Twelve on the Great Salt 
Desert of Utah. 





Among other executives intro- 


duced were B. H. Warner, vice- 
president in charge of manufac- 
turing; T. J. O’Rourke, general 
sales manager; Martin C. Ewald, 
treasurer; William M. Baldwin, 
director of advertising; B. H. Mil- 
ler, director of purchases; Karl 
M. Wise, director of engineering; 
C. R. Nicodemus, general service 
manager. 


To Limit Discounts 

Grand Rapids, Sept. 22.—At a 
meeting of the Automotive Main- 
tenance Assn. of Independent 
Garagemen with a committee of 
the Auto Jobbers and Passenger 
Car Dealers’ Assn. here last week 
it was recommended a requisi- 
tion card system be installed in 
Grand Rapids. Under this plan 
only members of the association 
who are legitimate dealers would 
be entitled to discount privileges. 
The Chilton flat rate system was 
adopted and twenty-four new 
members admitted. 


«35-Hour Week Will Cause 
Larger Repair Bills’’--Lucas 


Dallas, Sept. 22—A rise of 
more than 100 per cent in auto- 
mobile repair prices will be nec- 
essary if automobile mechanics 
are permitted to work only thirty- 
five hours a week, according to 
J. W. Lucas, chairman of the 
automobile repair proprietors’ 
division of the Dallas Automo- 
tive Federation. 

“Day and night repair shops 
must keep open 168 hours a 
week,” Mr. Lucas said. “If one 
mechanic can stay on the job 
only five hours, seven days a 
week, it simply means that the 
garages will have to employ five 
shifts. This would mean a tre- 
mendous increase in overhead 
and the public undoubtedly would 
rebel.” 

Telegrams were sent by the 
repairmen to the NRA adminis- 
tration, where the repairmen’s 
code is being studied, asking that 
unskilled labor be permitted to 
work fifty-four hours a week and 
skilled helpers forty-eight hours 
per week. The code as submitted 
makes that recommendation but 
vigorous opposition has developed 
from some sources and the re- 
pairmen are afraid that the 
thirty-five hour week now effec- 


tive in the automobile factories 
will be placed in the repair code. 


Cleveland Deliveries 


Ahead of Last Year 


Cleveland, Sept. 22.—New car 
deliveries in the Cleveland area 
from the first to fifteenth of Sep- 
tember this year were 874; used 
cars delivered in the same period 
were 4200. This assures Septem- 
ber of at least a 200% gain in 
new car sales over last Septem- 
ber, when 853 cars were delivered 
during the entire month. The 
used car deliveries also are ex- 
pected to eclipse last year’s Sep- 
tember figure of 5,886 cars. 


Reopen BOP Zone 
Office in N.E. Ohio 


Cleveland, Sept. 22.—Reopening 
of the zone office in Northeast- 
ern Ohio of the Buick-Olds-Pon- 
tiac Sales Co. at 1900 East 24th 
Street is regarded as a direct 
reflection of substantially im- 
proving business conditions war- 
ranting intensive and _ co-ordi- 
nated sales efforts. Charles P. 
Brady comes here from Detroit 
to take charge of the local zone 
office. 
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One sacred pledge we make our friends here and 
now. This publication, God willing and so long as it 
is in our charge, will never champion the cause of any 
individual or any corporation which is not for the best 
interests of the automotive industry as a whole. Nor 
will its columns be used to spread gossip or inflame 
prejudice. It will confine itself to the up-building of 
the industry it is pledged to serve, wholly through the 
— of NEWS which it knows to be timely, authentic and 
of value. 


us 


WE DO OUR PART 


SATURDAY, SEPTEMBER 23, 1933 








Paradise Around the Corner 


F W. A. VESPER, president of the National Automobile 
. Dealers Association, we feel, has hit the nail on the 
head in a statement issued in reference to the retailing 
code of the NADA, which it is hoped will shortly meet 
with Presidential approval. Mr. Vesper points out that 
no code can substitute for intelligence, responsibility or 
aggressiveness for the individual dealer. 


He says: 


“Many letters Headquarters receives indicates a 
belief on the part of some dealers that, when our code 
gains Government approval, business competition will 
be eliminated. Such is decidedly not the case. Indi- 
vidual freedom of action is denied only when such 
freedom of action would remove security from the 
entire industry. 


“It is true, with used car allowances fixed, we will 
all start on the same ground in this regard and a situ- 
ation, that has in the last fifteen years dissipated 
capital, made profit generally impossible and stifled 
salesmanship will be eliminated. 


“But the code is not a cure-all. Under it some deal- 
ers are going to do better than others. Competition 
will, and should continue. Greater rewards than ever 
will come from the use of brains, ingenuity, alertness, 
skill, wisdom and energy in business management. 


“Intelligence, responsibility and aggressiveness 
will determine the advantage in individual dealer 
operations. Enterprise will be rewarded. New heights 
in merchandising will be gained. Freedom of action 
by individuals is not limited so long as that freedom 
is not at the expense of the welfare of the entire 
industry.” 


Many angels may tumble out of a fool’s paradise if they 
fail to heed Mr. Vesper’s sound advice. 


Consumers Research 


EED for consumer research to keep the producer fully 

informed at all times of the trend of buyer’s desire 

is stressed in a letter to stockholders sent out recently 

by Alfred P. Sloan, president of General Motors Corp. In 

the letter Mr. Sloan also informs his stockholders of the 

great amount of work being carried on in this direction 
by the corporation. 


The enormous amount of money spent annually for 
meteorological work is highly justified in the saving in 
life and property through the avoidance of mishaps by 
companies engaged in various forms of transportation and 
navigation. It would seem that a similar service which 
will keep a producer informed in advance of the changing 
currents in human desires and needs would make for 
much smoother sailing by business generally. 


Under the General Motors plan the dealer should stand 
to profit greatly by clearer knowledge of buyer needs; 
his products should more closely approximate the buyer’s: 
idea of the type of car to own. The old theory the public 
beating a path to the man who makes what the public 
wants and needs holds true. 


By Cliff Knoble 


HE SALESMAN’S 
dish — “sell-e-ry.” Or 
1 “fish”? 


favorite 
is it 


* of * 


ANOTHER THING that keeps 
me guessing is how the air mail- 
man is going to drop a letter in 
my mail box from five thousand 
feet above, when the present in- 
competent can’t even hit it at two 
| feet. 


* * * 


| 
| ON A RECENT drive from the 
suburbs of Detroit to the center 
of the city, we counted twenty- 
two pedestrians who stepped to 
the street from the curb without 
a single glance to the left. 
According to the text books, 
“Self-preservation is the first law 
of nature.” Judged by the in- 
difference which we mortals dis- 
play, the first law may rightly be 
regarded as somewhat of a fizzle. 
A little observation is almost 
enough to convince one that Mr. 
Volstead’s logic, at least, was 
|}sound. A lot of people need to 
| be saved from themselves. 
ok * * 


| The man who takes such fearful 
pains, 

To pry and probe and check, 
Makes me a sufferer, too, because 

He pains me in the neck. 

* * * 

IN SPITE of all we've been 
taught about its processes, a lot 
|of us are beginning to question 
| whether there’s really a refining 
| influence in this oil business, after 
| all. 





* or * 


IN KEEPING a car in the best 
possible operating condition, no 
| kind of lubrication will be found 
more effectual than an occasional 
application of elbow grease. 

* * * 


Daffy Definitions 
HORN .... Ad nuisance 
when used by someone else, but 
|}employed with pardonable pride 
and justifiable exuberance when 
you blow your own. 
a og * 


THE FELLOW who wails about 
| what the depression did to him, 
might well consider what the au- 
tomobile did to the sparrow. 

* ea + 


THE MILITARY experts love to 
brag about their big guns. But 
when it comes to smoothing the 
road of progress, we dedicate 
our ballot to the humble grease 


gun. 


* * ok 


Overheard in a Salesroom 


“YES, SIR, leather upholstery, 
padded with curled hair. We 
use only hides with curly hair, 
because they make the cushions 
softer. The hairy side of the hide 
|is, of course, turned down so as 
to form an additional padding 
| over the springs.” 


| 
* * * 


| WHAT STRIDES 
making! We now, b’gosh, have 
“Germ-processed” oil. And a 
|darn good thing too. It’s more 
than probable that them germs 
have been responsible for most 
|of our oil consumption. 

7 * a 


science is 


| SKIDDED OFF the road yes- 
terday and bammed the side of 
my car into a telephone pole. 
| Damages, $17.35. Who'll join my 


| phone poles? 
By * 4 

WONDER WHAT enterprising 
gasoline company will first rec- 


|ognize how vastly more impor- 
| 





|comfort station. 


| P.S. Just got back from the 
|Century of Progress and I can’t 
|understand why an entrance is 
located so close to the acquarium 
which exhibits such fearful warn- 
ings to prospective fish. 














AuTomonve Bea iv NEwSs 





|}new movement for rubber tele- | 


tant the new beer will make the) 


In This 


Living In A “‘Fool’s Paradise” 


Corner 


The views expressed in this column are those of our readers 
and do not necessarily coincide with those of the editors. Readers 


are invited to use this 


for voicing their opinions or ideas. 


space 
Anonymous contributions will not be accepted but confidence will 


be observed upon request. 


Dealers Organize 


It is indeed a pleasure to write 
to you and report a nucleous of 
a very fine Dealers’ organization. 
We called the dealers in for a 
luncheon on August 15 and had 
Claude Klugh from Harrisburg 
give us a start at that meeting. 
There were some thirty-five deal- 
ers present and we immediately 
elected a board of directors and 
adopted the name “Blair County 
Automotive Trade Assn.” for our 
association. A week later the 
board of directors met at a lunch- 
eon and elected officers. You 
probably know most of the men 
W. P. Gettman is the local Ford 
dealer; G. F. Sheraw is the 
Dodge distributor; C. G. Ruppert 
is the Chevrolet dealer in Tyrone, 
Pa.; L. E. Frey is the Chrysler 
distributor, and H. E. Criswell 
is the Chevrolet dealer for Al- 
toona, Pa. We are tying up our 
membership with the state and 
national organizations and it is 
working out very satisfactorily.— 
R. P. Miller, Secy.-Mgr. Blair Co. 
A.P.A. 


Level Heads Needed 
One of the heartening develop- 
ments in the present controversy 
between labor and capital which 
has crept in as the result of fil- 
ing various trade codes so far, 


has been the _ level-headedness 
shown on both sides of this ques- 
tion. It is true that here and 
there some people have been able 
to stir up strikes for more or 
less trivial reasons. On the other 
hand there have been reports in 
some sections of contemplated 
lock-outs “to put labor in its 
place.” 

I think that this type of hys- 
teria on both sides of the ques- 
| tion should be stifled at the earli- 
est possible moment. I cannot 
help but feel that newspapers can 
play a real part in helping us to 
control our natural emotions 
when we feel that certain things 
are being put over on us that 
seem just a trifle stinky. 
| Automotive Daily News has ex- 
erted a good influence so far 
since its editorial stand on this 
question has been on the side of 
logic and I hope you will con- 





tinue in this position. I cannot 





help but feel that both sides 
would have much to lose in any 
attempt at a knock-down drag- 
out fracus and I don’t think that 
anything of this sort should be 
started at this time. 

We can’t expect to start this 
ship of state moving from a dead 
standstill to normal operation 
without stirring the waters pretty 
deeply. There are bound to be 
emotionalists and downright orn- 
ery agitators perhaps on both 
sides of this labor question, but 
I think level-headedness now will 
pave the way for better under- 
standing later and without any 
serious upheaval. Hysteria on 
either side would lead to bad 
judgment and perhaps a serious 
picklement.—_R. L., New York 
City. 


<2 word in 
edgewise” 


By the Publisher 


NOT TO BE outdone by the 
percentage hounds perhaps we 
too should do a little boasting! 
In the three months which have 
elapsed since A.D.N. was moved 
to Detroit we have welcomed to 
our mailing list 1,020 new readers 
who paid our full subscription 
rate, and during the same period 
773 have shown their approval of 
the change by renewing, and 
every one has paid in U. S. cur- 
rency, or its equivalent, the full 
subscription price as shown on 
our mast-head. In no single in- 
stance have we given a premium 
of any name or nature to influ- 
ence the subscriber. We have al- 
ways believed that there were a 
sufficient number of wide-awake 
individuals in the automotive in- 
dustry who wanted the NEWS to 
make such a periodical as you 
hold in your hands successful and 
every passing day confirms our 
conviction. We're having it 
proved to us. 

ok * of 

FIFTY CENTS per month we 
believe to be a very nominal 
charge which any man _ who 
makes his livelihood from this 
industry can afford to pay for the 

(Continued on Page 14) 
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Pontiac Outsells 
All Other Cars in its Price Range 











HERE ARE 
THE REASONS WHY: 


Il. STRAIGHT 8 PERFORMANCE— 
77 horsepower, 78 smooth, effortless, actual miles 
per hour. 


2. FISHER BODY AND FISHER 
VENTILATION — superior safety and com- 


fort now enhanced by individually controlled fresh 
air circulation. 
3. UP-TO-THE-MINUTE STYLE — 

thrillingly smart, assuring owners that their car will 
look right for years. 


THE RESTFUL COMFORT OF 
AMPLE SIZE— roomy seats, generous leg 
space and steady, smooth roadability. 

oo. PROVED FUEL ECONOMY — saves 
money—15 miles or more per gallon, say Pontiac 
owners. 






PONTIAC 


ECONOMY 
STRAIGHT 


EIGHT 

























2nd CAR 


(A SIX) 









Remember the five definite advantages 
that have won for the Pontiac Economy 
Straight Eight, this dominating volume of 
sales in its price range. Such popularity is 
important. The car the buying public wants 
is the car that you can sell. It’s the car to 
build a business that is prosperous and 
sure. And there are Pontiac franchises 
available in certain communities. ...If you’re 
interested in such a product, and such a 
franchise, wire for details today. Your in- 
quiry will be treated in strictest confidence. 
Buick - Olds - Pontiac Sales Co., General 
Motors Building, Detroit, Mich. 


oa =e A General 
F. ©. B. PONTIAC Motors Value 


























Chart shows comparative sales, 
3rd CAR all makes of cars in Pontiac’s 
(A SIX) price range, based on new car 

registrations for the total U. S., 
first seven months, 1933, accord- 
ing to R. L. Polk & Co. reports. 

















4th CAR 
(AN EIGHT) 





ALL 
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Dealer Code 


(Continued from Page 1) 
hold the code up longer than any 
other factor. 


Objections Hang Fire 

While officials are silent on 
their progress in the disposal of 
the various objections raised to 
the code, that relating to the 
designation of the National Auto- 
mobile Dealers’ Assn. as_ the 
agency for compiling the official 
guide for used car allowances is 
expected to result in no revision 
of the document. Opposition of 
the character which developed at 
the hearings was anticipated in 
advance, yet the preliminary 
hearings saw the provision writ- 
ten into the code on the principle 
that it accomplished the greatest 
good for the greatest number. 


Compromise Possible 

A compromise arrangement 
based upon the utilization of ex- 
isting machinery for the collec- 
tion of data which will be needed 
in the compilation of the guide is 
hinted here as a possible develop- 
ment after the code is approved. 
Such an arrangement, however, 
would represent a detail of ad- 
ministration left to the NADA. 

No hint is obtainable at this 
time as to the attitude of the 
NRA with regard to two other 
controversies revealed at the pub- 
lic hearing on the code; namely, 
the request of used car dealers 
for exemption from its provisions 
and the plea of labor for a re- 
vision of hour and wage schedules. 

With respect to the latter, how- 
ever, the assumption prevails that 
the administration’s viewpoint on 
both hours and wages was repre- 
sented in the code as revised in 
the preliminary sessions with the 
trade prior to the public hearing. 
It was marked at the time that a 
change had been wrought in the 
proposal of dealers for a thirty 
cents an hour minimum for those 
receiving that, or less, on July 15, 
1929. This was boosted in the 
case of mechanics to forty cents 
an hour in the code under 
hearing. 

Concession Seen 

The possibility is seen, too, that 
a concession may be made in the 
reduction of the maximum num- 
ber of hours from the proposed 
forty-eight weekly to forty-four, 
half-way between the code recom- 
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Marks Time 


As Harmonizers Harmonize 


mendation and that of the Labor 
Advisory Board representative. A 
change in the terminology of the 
labor clauses to eliminate am- 
biguity as to whether hours on 
duty, regardless of their produc- 
tivity or non-productivity, shall 
be figured in the total is another 
likelihood. 


Labor also has taken an un- 
compromising stand in opposition 
to the clause which would permit 
each shop to employ four un- 
skilled workers exempt from the 
minimum wage provisions of the 
code. Its position is that one 
such worker in each establish- 
ment represents the full tolerance 
that should be allowed. 


Hudson Sales 
Continue To 


Shoot Skyward | 


Detroit, Sept. 22—The Hudson, 
Motor Car Co., which has been 
“going back to 1929” frequently 
in recent weeks to secure com- 
parisons for its sales records, has 
to do it again when considering 
the figures for the week ending 
September 16, Chester G. Abbott, 
general sales manager, states. 
Compared with the corresponding 
weeks of previous years, last 
week’s Hudson and Terraplane 
sales were 151 per cent of those 
for 1932; 171 per cent of those 
for 1931, and 101 per cent of those 
for 1930. 


“Possibly the most unusual fact 
of last week’s sales, however,” 
said Mr. Abbott, “was that they 
were greater than those of the 
previous week. For retail sales to 
climb during September is surely 
some sort of record.” 


Zenith Reports 
Better Business 


Detroit, Sept. 22.—As evidence 
of the increase in general pur- 
chasing power, Zenith - Detroit 
Corp. of Detroit reports replace- 
ment carburetor business of Aug- 
ust and the first half of Septem- 
ber to be far ahead of that for a 
similar period in 1932. 


Auburn Lists Winners In 
Demonstration Campaign 


Auburn, Ind., Sept. 22.—Fol- 
lowing its recent campaign fea- | 
turing its new salon models and 
dual ratio, the Auburn Automo- 
bile Co. has awarded cash prizes 
to distributors, dealers and sales- | 
men who reported the most} 
demonstrations. 

“The campaign was the most 
successful ever held by Auburn,” | 
said N. E. McDarby, vice-presi- 
dent in charge of sales. “The| 
public everywhere displayed in- 
terest in the engineering features | 
of the new models, and everyone | 
who drove was impressed with | 
the improved all-round perform- 
ance possible with two axle} 
ratios.” 

Prizes were awarded on the ba- 
sis of the greatest number of 
demonstrations per salesman. The 
winners are as follows: 

Distributors: 1st, Auburn-To- 
ledo Distributors, Inc., Toledo; 
2nd, Auburn Chicago Co., Chicago; 
3rd, Fleischer Motor Co., Mil- 
waukee. 

Dealers: ist, Nassau Motors, 
Freeport, Long Island; 2nd, Good- 
win Motor Sales, Brooklyn; 3rd, | 
Auburn Uttal Sales, Brooklyn. 

Salesmen: 1st, J. P. Fitzpatrick, 
Chicago; 2nd, Frank Baird, To- 
ledo; 3rd, John Black, Chicago; 
4th, C. Gabriel, Chicago; 5th, 
Harry Wood, Milwaukee; 6th, J. 
V. Houghton, Brooklyn; 7th, Jo- 
seph G. deRoza, Freeport, Long 
Island; 8th, P. N. Brown, Chicago: 
9th, W. F. Dunne, Chicago; 10th 
R. C. Schuster, Brooklyn. 





| 
| 
| 
| 
| 





P.R.R. Plans Truck 
Delivery of Freight 
Chicago, Sept. 22.—In an 

effort to meet the competi- 

tion of motor trucks, the 

Pennsylvania lines an- 

nounce that they are plan- 

ning free store door pick- 
up and delivery service on 
less than car load lots. The 
proposal calls for this serv- 
\|| ice on freight moved not 
more than 260 miles to and 
from the nearest railroad 
station. A tariff is being 
prepared governing this de- 
velopment and will be sub- 
mitted to all carriers in the 
area covered by the project. 








Trucks Lose Plea 
To Enjoin Rails 
Charleston, S. C., Sept. 22.—Fed- 
eral Court Judge J. L. Glenn re- 
fused to grant two Charleston 
trucking firms an interlocutory 
| injunction to prevent the state 
| railroad commission from enforc- 
|ing truck laws in their cases, 
| holding that he as a single judge 
|lacked authority to decide ques- 
| tions raised in the petition. 





This photograph was taken in Brooklyn last week when the Luckenbach Liner K. I. was being loaded 
with 350 Plymouth and De Soto motor cars for shipment to San Francisco. 
ered by James F. Waters, De Soto-Plymouth distri butor there and this is the first time in the history 
of the Chrysler Corp. that a single dealer has chartered an entire craft for a 
car shipment to the Pacific Coast. 


The boat was chart- 


350 Cars Travel by Boat 


Detroit, Sept. 22.For the first 


| time in the history of automobile 
business, a ship steamed out of 


New York harbor last week fly- 


\}}ing the house flag of an automo- 
| bile dealer. 


It was the Lucken- 
bach K. I., chartered by James F. 
| Waters, San Francisco, De Soto- 
|Plymouth dealer, and it carried 
350 De Soto-Plymouth cars. 

The shipment was arranged 
through C. H. Cowling, Detroit 
representative of the Luckenbach 
Steamship Co. and _ Charles 
Bloom, director of distribution of 
the De Soto Motor Corp. 





From N. Y. to California 


“This record shipment of auto- 
mobiles to a _ single dealer is 
further indication of the upward 
swing in automotive sales in all 
parts of the country,” said R. M. 
Rowland, assistant general sales 
manager of the De Soto Motor 
Corp. “Since the first of this 
year, this one distributor has sold 
more than $2,000,000 worth of 
automobiles in his San Francisco 
territory. Mr. Waters is of the 
opinion that sales will hold strong 
even into November and Decem- 
ber. For this reason, he ordered 
this record ship-load of cars.” 


Markle Airs Dealer Woes 
At Financing Meeting 


(Continued from Page 1) 
est days to the present day 
status. He stressed particularly 
the inroads being made _ into 
profitable sources of revenue by 
|}other competing channels. 


Seventeen of the nineteen members of the newly elected committee of the Buick Employes’ Association 
appointed to contact with the management and to hear complaints of its fellow workers attended the 
first meeting, held at Buick No. 11 factory recently. Those present included the following: Top row, 
left to right—Joseph Moss, Joseph Berridge, Fred Smith, Albert J. Tate and G. E. Keiss; middle row— 
Charles Shoecraft, Albert Ellis, Harry Heavner, Alex Dunéan, David N. McNeill and Joseph Wigfall; 
bottom row—Theodore Timm, Peter G. Phillips, Thomas Maddock, Laurence Mercier, William Mears and 
C. D. Neale. Miles Ray Abbot and Jim B. Bowens, the other two representatives, did not attend the 
meeting. In the election of officers for the organization Neale was named 
general chairman and Timm Secretary. 


“It is interesting to note that 
out of every dollar spent for 
things automotive, forty-five cents 
is spent for incidentals necessary 
to the maintenance of the car 
that the dealer might supply and 
only about thirty-two cents for 
the new car itself,” said the 
speaker. 

“If the present dealer is to con- 
tinue, he must control and enjoy 
a larger percentage of this inci- 
dental or by-product business. If 
he does not, his car business 
itself is likely to be taken away 
from him by those who do.” 

Mr. Markle berated efforts to 
secure “percentage of price class” 
in the new car field and the “can- 
nabilistic competition” in used 
car trading. 

“The dealer must be permitted 
to be the only representative in 
his trading area for the particular 
make of car he handles. He 
must also be permitted by the 
manufacturer to conduct his busi- 
ness so that he may enjoy the 
full indicated profit provided for 
in his contract. With this mar- 
gin assured, finance companies 
will not be required to ‘pad’ their 
charges; and dealers so set up, 
possessing ordinary good business 
judgment and energy, should be 
excellent accounts to deal with.” 

Other speakers on the program 
were Arthur W. Newton, vice- 
president of the First National 
Bank of Chicago; Phil Hanna, 
editor of the Chicago Journal of 
Commerce, and Robert P. Bab- 
cock, president of the NAFC. 

The convention will resume 
and wind up tomorrow with an 
open discussion of a finance com- 
panies’ code and other subjects, 
reports of officers, committees, 
|and election of directors. 
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He’s a Reckless Driver... 
Turned Loose By a Thoughtless Salesman 


There he goes in a brand new car. Driving slowly. Observing all the 
traffic laws. But he’s a reckless driver, just the same. Right now. No 
question of it. He has Safety Glass in the windshield ONLY. Wanted it 
all-around, of course. But got all wrapped up in other things. Forgot 
to ask the salesman and make sure he was getting it. AND THE SALES- 
MAN FORGOT TO REMIND HIM. So now he’s a reckless driver. Reckless 
on another count, as well. Neglected to think of his investment. Didn’t 
realize, perhaps, that it won’t be long before all cars without Safety 
Glass all-around suffer in the used car market. A reckless driver, just as 
sure as you’re born. Blame him, of course. He forgot. But it’s partly 
the salesman’s fault. He should have reminded him. IT IS THE MORAL 
RESPONSIBILITY OF EVERY SALESMAN TO TELL EVERY PROSPECT HOW 
EASILY AND CHEAPLY SAFETY GLASS CAN BE PROVIDED ALL-AROUND. 





Pog 








Packard, Studebaker, Franklin, Reo- 
Royale Custom Models, Ford De Luxe 
Models, Cadillac, La Salle, Lincoln and 
Buick 80 and 90 furnish L-O-F super 
Safety Glass ALL-AROUND as standard 
equipment. Many other cars provide it 
free in windshields and in ventilators, 
where ventilators are standard equip- 
ment, but make a slight extra charge 
for it in windows. EVERY DEALER 
SHOULD MAKE SURE THAT EVERY 
SALESMAN UNDERSTANDS THOR- 
OUGHLY THE BASIS UPON WHICH 
SAFETY GLASS ALL-AROUND IS OR 
CAN BE PROVIDED IN THE CAR HE 
SELLS, AND THAT THE SALESMAN 
TELLS THESE FACTS TO EVERY 
PROSPECT. 


LIBBEY: OWENS: FORD 
SAFETY GLASS 


LIBBEY-OWENS-FORD GLASS COMPANY, TOLEDO, OHIO 


1934 Foree 


Low Priced Or Stripped 
Models, Better Economy, 
Urged as Key to Volume 


New York, Sept. 22.—A favor- | 
able outlook for improved auto- 
mobile sales in 1934, and the basis 
on which better business may be 
attained, are outlined in a special 
report issued by the Brookmire 
Economic Service, Inc. At least 
as great an increase in sales next 
year over this year as this year 
showed over 1932 is suggested as 
indicated by present calculations. 
The introduction of very low- 
priced cars, or even the offering 
of “stripped” models, is urged as 
advisable, to appeal to the public 
now laboring under reduced in- 
come. Similarly, the report urges 
the advisability of avoiding price 
increases, declaring that it would 
appear better to absorb any in- 
creased costs of production 
through efforts to attain greater 
volume of production and sales. 
Improved economy of operation 
also is recommended. 


Next Year’s Outlook Good 


“Possibilities for 1934,” says the 
Brookmire report (A-401), “in 
so far as they can be discerned 
at this early date, are bright as 
long as general economic condi- 
tions continue to point upward. 
The 1933 sales, though showing a 
great increase over 1932, are still 
well below a normal year’s re-| 
placement needs. The pressure 
to replace cars will be extremely 
heavy in the next few years, as | 
a large backlog of deferred de- 
mand is pent up and awaits only 
the ability to purchase. This | 
urgency to replace receives some | 
confirmation from the chart, as | 
the increase in sales is shown to’ 
be more vigorous than the rise | 
in payrolls of factory workers: 
the latter is used as an indication 
of the gain in mass buying 
power, though allowance must be 
made for the fact that farmers 
have enjoyed relatively greater 
improvement so far than city 
people. 





“It is not too much to say that 
replacement of outworn or out- 
moded automobiles presents the 
biggest potential field for busi- 
ness. Out of the twenty-two mil- 
lion cars and trucks in use, only 
six million have been built in the 
three years ending the middle of 
this year. Many of the ten mil- 
lion cars sold in the active period 
in 1928, 1929, and the first half 
of 1930, are still in the hands of 
their original owners who have 
been unable (or unwilling to take 
the financial risk) to replace 
them during the depression. In- 
creasing income and _ reviving 
faith will make these people and 
the six million owners of still 
older cars become more recep- 
tive to efforts to sell than new 
cars. 





Low Prices Important 


“The job of the automobile in- 
dustry is to give the public a 
compelling inducement to trade 
in old cars. In order to appeal 
to the class which has suffered 
reduction in income to a low level, 
it appears desirable to offer a 
very low-priced model; but an 
important point to remember is: 
If volume production is assured, 
cost can be reduced—thus per- 
mitting a profit even at low 
prices. It will be interesting to 
see if the big factors in the in- 
dustry like Henry Ford will capi- 
talize this prospect even if only 
to introduce ‘stripped’ models. 


“While comparison of the car of 
today with the older models may 
lead many people to look upon it 


as perfect, it is up to the auto-| 


motive engineers to _ introduce 
new if not startling changes. 
Greater efficiency in fuel con- 
sumption would appear a logical 
development at present. Pro- 
ducers of light alloys such as are 


| 1,500,000 


|to 33 per cent. 





made from aluminum, and car- 


buretor manufacturers, can co- 
operate with motor companies to 
achieve this end. Since a large 
percentage of the cars is selected 
in the last analysis by women, a 
prominent place must be given 
in sales arguments and innova- 
tions to things appealing to the 
fair sex. 


“Currently there is talk of an 
advance in prices of motor cars 
because of higher costs resulting 
from the code of practice. Pos- 
sibly this talk is designed to ac- 
celerate immediate buying of 
cars. However, it is to be hoped 
that advances can be averted, as 
prices of cars have not declined 
as greatly as average incomes 
have—with the result that sales 
efforts face this handicap. It 
would appear better to absorb any 
increase cost through efforts to 
attain volume production and 
sales. 

1933 Gains 33% 


“To conclude, improvement in 
the industry has been sufficient 
to bring the indicated domestic 
and export sales for the year up 
to 2,000,000 cars and trucks in 
round figures, compared with 
in 1932. This increase 
of half a million units amounts 
Production had 
outstripped sales early in the up- 
swing, but the two have since 


;}come more nearly in balance. 


“A reaction has recently set in, 
and some outside impetus such 
as government action would ap- 
pear necessary to create anything 
spectacular in sales during the 
coming months of normal sea- 
sonal decline. A feeling of hesita- 
tion characterizes current senti- 
ment. The effects of summer 
dullness have not yet been re- 
placed by reviving fall activity, 
the effectiveness of NRA. _ sstill 


|remains to be demonstrated, and 


perhaps Ford’s reluctance to sign 


| the code adds to the uncertainty 


of the moment. The effects of 
such a pause are not of great 
importance to the automobile in- 
dustry at this time of year, be- 
cause sales are ordinarily light 
after the current month. 


“The farm states will deserve 
unusual scrutiny, since this 
year is the first one since 1929 
when buying power is increased. 
Maintenance of farm prices 
through this harvesting season 
would be highly favorable, and 
automobile sales will be watched 
with interest—particularly in the 
cotton belt—for there is already 
tangible evidence that income has 
risen sufficiently to put the 
farmer back in the market for 
cars. Some promise of a fair 
fall market for automobiles for 
the first time in years may there- 
fore be considered to exist. 


“Greater in importance is the 
outlook for the more active sea- 
son in the spring. Calculated 
normal replacements are approxi- 
mately double the 1933 sales, and 
conversion of a reasonable part 
into effective demand can result 
in at least as great an increase 
in 1934 sales over 1933 as occurred 
in 1933 over 1932. Success in the 
endeavor to build up mass buy- 
ing power would translate this 
potentiality into actuality, and 
that success or failure will be de- 


termined in the next few months.” | 


Gulf Appoints Wight 


Pittsburgh, Sept. 22.—Of partic- 
ular importance to _ industrial 
New England is the announce- 
ment, made today by the Gulf 
Refining Co., of the appointment 
of Geo. H. Wight as assistant 
district sales manager in charge 
of lubrication sales in the New 
England territory. He assumes 
his new connection immediately. 











AUTOMOTIVE DAILY NEWS, SATURDAY, SEPTEMBER 23, 1933 


ast---Fair Continued Gains‘JIn Sales 


AUTOMOBILE TRENOS 4W0 CONSUMERS’ INCOMES 








AUTO PRODUCTION * 
*..CARS & TRUCKS ~US. & CAN 











SALE S (REGISTRATIONS 
CARS & TRUCKS ~U.S.& CAN. 


hayes 
7, AUTO RETAIL REGIS 

















FACTORY WORKERS PAYROLLS 


OP LR. 











THE BROOKMIRE ECONOMIC SERVICE, (NC 





Shopper Passes Out As 


Dealers’ Code Comes In 


Detroit, Sept. 22.—‘The motor 
car ‘shopper’ who takes his used 
car from dealer to dealer, seeking 
to boost the trade-in allowance 
offered in a new car deal, has 
only a few weeks left before the 
automobile dealers’ NRA _ code 
will eliminate him from the motor 
car merchandising picture,” de- 
clared George E. Clarke, general 
manager of Hupmobile Motor 
Sales. The code, he explained, 
ealls for the fixing of prices to 
be allowed for the various makes 
and models, according to their 
age, and all dealers will be bound 
to abide by these set prices. 

“The elimination of the long- 
trade shopper,” says Mr. Clarke, 
“is one of the most beneficial ef- 
fects to be expected from the deal- 
ers’ code. 

“The only objections to the fix- 
ing of used-car prices come from 
those new-car buyers who de- 


New Batteries 
Introduced By 
Prest-O-Lite 


Indianapolis, Sept. 22.—Inaug- 
uration of a new policy was re- 
cently announced by Prest-O-Lite 
Battery Co., Inc., when that com- 
pany completely redesigned its 
containers so that no two Prest- 
O-Lite brands are even remotely 
of similar appearance. In making 
this change, Prest-O-Lite also in- 
troduced to the trade what is 


| said to be the most distinctive 


looking line of batteries on the 
market. 

The new Prest-O-Lite HiLevel | 
battery looks more like a piece of 





luggage than an automotive stor- | 
age battery. The serviceable 
finger-hoid ledge is so interest- 
ingly a part of the modernistic | 
design that at first glance it} 
seems entirely missing. The 
flush portions of the case are 
done in a new type of stipple 


mand, and frequently obtain, 
much more for their used cars 
than they are worth. Under pres- 
ent conditions, they often go from 
one dealer to another, each time 
reporting what the previous dealer 
has offered for their used cars, 
and bargain for a higher allow- 
ance. The result is that dealers 
frequently take a big loss on the 
used car in order to sell a new 
model. 

“These ‘shoppers’ are particu- 
larly active now, because they 
know they can get more for their 
used cars than they will be able 
to get when the code goes into 
effect. While we are temporarily 
in a position to allow these buy- 
ers liberal allowances, and are 
welcoming their business, we look 
forward to the time, only a few 
weeks hence, when all trade-in 
allowances will be fixed by the 
code, at a figure much lower than 
dealers are allowing now.” 


that simulates leather. The trade- 
mark, names and type symbols 


| are high-lighted in gold. The de- 


sign of the modernized BE Mer- 
cury, introduced by Prest-O-Lite 
less than a year ago, has been 
improved by the addition of the 
firm name, high-lighted in red, 
below the conventionalized star 
on the side panel. The genuine 
hard rubber case of the Prest-O- 
Lite Rubberib has been given a 
richer appearance through the 
use of gold high-lighting. 

The company reports that its 
new designs have had a remark- 
ably fine reception with the trade 


| and that this year’s replacement 


sales are running well ahead of 
every year since 1929. 


NRA Handbook 


Federal Codes, Inc., have an- 


| nounced the publication of a 480- 
| page handbook with all the NRA 


containing the 
statutes, presidential announce- 
ments or messages, and official 
explanations and interpretations 
that have been issued to date. 


announcements, 





NRA Obtains 
Unity; Truck 
Ass’ns Merge 


(Continued from Page 1) 
portation industry is to have its 
place in the structure of the new 
organization and the joint re- 
covery code they will submit will 
look to the interests of private, 
common and contract carriers. 

The joint statement issued in 
connection with the consolidation 
venture is a model of succinct- 
ness. It says: 

“The national organization 
fight between the American High- 
way Freight Assn. and the Feder- 
ated Truck Assns. of America is 
getting neither side anywhere. 

“What is more important, it is 
not doing the truck industry any 
good. 

“It should be settled 
ately. 

“The two organizations filed two 
codes. The contact committees 
were called together by the Ad- 
ministration and requested to 
combine their codes. This led to 
a series of conferences at which 
a combination code has been 
made. Hearings on this combined 
code will be held by the National 
Recovery Administration in about 
two weeks and in a short time a 
code will be approved. 

“Unity of national action is es- 
sential in presenting the case for 
the trucking industry at the 
hearings and in the much more 
important matter of administer- 
ing and enforcing the code after 
it has gone into effect. 

“Leaders in both organizations 
have conferred and believe they 
have found a fair solution that 
will be suitable to all interests. 
They recommend that the two 
national organizations merge and 
that a compromise organization 
be immediately created to be 
known as the American Trucking 
Assns., Inc. 

Officers proposed for the amal- 
gamated organization, to serve 
until the first annual conven- 
tion, are as follows: 

President, Ted V. 
Scranton, Pa. 

Vice-Presidents, John W. Blood, 
Wichita; C. S. Reynolds, Tacoma; 
Frank C. Schmidt, Toledo; E. 
Foster Moreton, Detroit; John 
F. Wichester, Newark; Sydney 
J. Allen, Tampa; John H. Alphin, 
Eldorado, Ark.; Hugh E. Sheri- 
dan, New York; Chester G. Moore, 
Chicago; Robert A. Anderson, St. 
Louis; Perey F. Arnold, Provi- 
dence, and T. D. Pratt, New York. 

Secretary, Walter W. Belson, 
Milwaukee. 

Treasurer, 
Richmond. 


immedi- 


Rodgers, 


Robert K. Carter, 
New Dealers 


Added Weekly 


Cleveland, Sept. 22.—Each week 
sees one or more new automobile 
dealers appointed in the Cleve- 
land district, increasing the com- 
petition between dealers, perhaps, 
but certainly reflecting a new 
confidence that there is business 
to be had. If present signs do 
not fail there will be plenty of 
orders for all. 


S. C. McDonough, president of 
McDonough Motors, Inc., local 
distributor of De Soto cars, this 
week announces the appointment 
of A. J. Brack Motors, 6105 De- 
troit Avenue, as a De Soto and 
Plymouth dealer. 

James A. Ferguson, general 
manager of the Scott A. Rogers 
Co., distributor of Graham auto- 
mobiles, has appointed the 
Heights Automobile Co., 16220 
Kinsman Rd., Shaker Heights, as 
a Graham dealer. 

E. D. Latimer, Inc., Ford dealer 
at 5301 St. Clair Ave., has opened 
a branch dealership at 14301 St. 
Claire Ave., where a full line of 
Ford cars and trucks is being 
carried. 











Protest Rate 
Of Compulsory 


Auto Insurance 


Boston, Sept. 22. With less 
than 100 persons present, the 
smallest number since motor ve- 
hicle insurance became compul- 
sory in Massachusetts, protests 
were advanced against the tenta- 
tive insurance rates for 1934. The 


hearing is the customary one} 


which Insurance Commissioner 


Merton L. Brown is required by | 
law to hold before finally promul- | 
gating the rate. As usual it is| 


expected that arguments  ad- 
vanced against the rate will re- 
sult in few changes of any conse- 
quence. It was entirely a hear- 
ing devoted to the protest from 


the high rate zones in and around | 


Boston. 

Palmer, which had the highest 
monetary increase for the year, 
filed a protest through Rep Daniel 
W. O’Connor. The Palmer Cham- 
ber of Commerce took like ac- 
tion through Andrew R. Rath- 
burne, who advocated a merit 
system. 

While the commission was con- 
ducting the formal hearing in the 
Gardner Auditorium twenty-three 


members of the Legislature from | 
Metropolitan Boston met in an-| 
other hearing to lay plans for 


the circulation of an _ initiative 
petition favoring the establish- 
ment of a uniform rate for aufo- 
mobile insurance throughout the 
Commonwealth. In order to place 
such a petition before the Legis- 
lature on a referendum 20,000 
signatures must be obtained from 
five counties. 

Two years ago a group of leg- 
islators from Boston attempted 
such a step after a special ses- 
sion of the legislature failed to 


settle the motor vehicles insur- | 
ance problem. Due to the fact | 


that there was insufficient time 
at their disposal they were un- 
able to secure the required num- 


ber of signatures. This year with | 
more than three months to obtain | 


20,000 names, the twenty-three 
legislators are hopeful of getting 


the matter before the General 


Court on a referendum. 


Eastman Seeks 
Data on Truck 
Transportation 


Chicago, Sept. 22.-Chicago mo- 
tor trucking interests have re- | 
ceived from Joseph B. Eastman, | 


federal rail co-ordinator, ques- 


tionnaires which, it is understood, | 


have been sent to all types of car- 


riers throughout the United | 


States, as well as some large 
users of both trucks and rail. 
Mr. Eastman’s questions seek 
information of a new sort, much 
along the lines of a statement 
such as would be prepared for a 
bank, including assets, liabilities, 
operating expenses, payrolls, num- 
ber of employes and so on. They 
also invite remarks justifying the 
particular operation from a 
standpoint of convenience and 
necessity. In some quarters here 
there is speculation that, while 
ostensibly seeking data on trucks 
vs. rail usuage within a 150-mile 
radius, Mr. Eastman is also en- 
deavoring to learn the propor- 
tions of so-called “wild-cat” oper- 
ators in the truck transport field, 
as distinguished from concerns 
that are financially responsible. 


Complete Plans 
For Danbury Fair 


Danbury, Sept. 22.—Plans are| 
being completed for the auto-| 
mobile show which is an annual | 
feature of the Danbury Fair, | 


scheduled this year, October 2 
to 7. The car display will be 
housed in tents, with Herbert 
Lake of the Lake Automobile 
Co. in general charge. Passenger 
car lines to be shown will include 
Cadillac, La Salle, Oldsmobile, 
Chevrolet, Buick, Packard, Pon- 
tiac, Nash, Reo, Chrysler and 
Dodge. 














AUTOMOTIVE DAILY NEWS, SATURDAY, SEPTEMBER 23, 1933 


MONROE 


Announces a New 


YDRAULIC SHOCK ABSORBER 


In 1928, we developed our first direct 
double-acting Hydraulic Shock 
Absorber. 

Now we present a new Highly 
Perfected direct double-acting Hy- 
draulic Shock Absorber. 


Superior Advantages 


1. This new shock absorber has from 
four to ten times more oil displace- 
ment than is possible in the ordinary 
type of shock absorber. 


2. Greater displacement permits the 
use of large metering orifices which 
give but little resistance on the boule- 
vard, yet build up ample control at 
high speeds over rough roads. 


3. Large oil pressure chambers are 
provided, together with an oil re- 
serve chamber, the latter being di- 
rectly connected to an air space in 
such a way that oil is forced into the 
recoil chamber during the compres- 
sion stroke, so the unit will always 
function with sufficient oil in both 
chambers. 


4. This new Monroe shock absorber 
has only one moving part, and the 
use of arms, linkages and connectors 
is unnecessary. Rubber grommets 
provide noiseless connections. 


5. Monroe direct double-acting Hy- 
draulic Shock Absorbers are from 10 
to 15 pounds lighter than your pres- 
ent equipment. 


*6. These Monroes are available in a 
complete range of sizes, accurately 
engineered to the exact requirements 
of cars of all sizes and weights. 


Write, wire or call. We will gladly 
send an Engineer to consult with 
you in regard to an installation on 
your experimental cars. Monroes 
will give your cars a better ride— 
they'll save weight—and money. 


MONROE, MICHIGAN 














* Available in ALL sizes. 


MONROE AUTO EQUIPMENT CO. 
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Paying More 


For Better Selling 


By E. M 


F 


. LUBECK 


OR the past few weeks, during which time this column 
has been hinting that A. 


D.N. is getting ready to an- 


nounce that a real salesman’s compensation plan is to be 
made available for dealers at an early date, a number of 
dealers who have been reading between the lines have 
been asking for details of the plan and when it will be 


available. 


To these inquiries we can say that the plan is 


actually available right now even though no formal an- 


nouncement has been made. Deal- 
ers should address all inquiries to 
the A.D.N. Details will be sent 
promptly and the plan can be put 
into operation at any date. 

* om * 


IT WAS also hinted ‘in this 
column that the commission per- 
centage rate for the salesmen was 
a little higher than average usual- 
ly paid throughout the country. 
This is a fact but dealers must 
realize that any plan which will 
get better net results for the 
dealer is worth a little more for 
the man who can and will get re- 
sults by the new plan. Positive 
proof of this already has been 
demonstrated in various parts of 
the country. Salesmen work for 


better results and set up cleaner | 


and better gross profits for the 
dealer. The quick sales of used 
cars, that is, getting the used car 
out of the way, is what means 
turnover for a dealer. It means 
smaller losses and a 


day cars which are the ones that 
sap the dealers’ net profits. 


every dealer in the country. 
* * +. 


SOME DEALERS with whom 
I have contacted at odd times 
during the past month question 
the matter of increasing sales- 
men’s commission percentages. 
They fear that an increase will 
make serious inroads into the net 
profits. One has only to talk 
to the really successful dealers 
of the country for the past ten 
years and learn that any plan 
which tends to tie up the sale 
of the used car, when recondi- 
tioned, with the sale of the new 
car by the same salesman is a 
cheap one in the long run even 
if the total percentage paid should 
run as high as ten per cent. The 
plan which A.D.N. has in mind 
does not contemplate any such 
amount of commission. Any 
dealer who keeps his books prop- 
erly will find that the lack of 
interest on the part of the sales- 
man in regard to getting the 
used car in at a real selling price, 
to say nothing of the lack of 
interest on the part of the sales- 
man in selling the used car, is 
largely responsible for the car 
sticking around sixty days or 
more and then being sold at a 
knock down figure to get rid of 
it. Such a dealer will find also 


LH.C. Trucks 
Will Be Built 
At Springfield 


Chicago, Sept. 22.—Instead of 
manufacturing its new half-ton 
trucks at the Willys-Overland 
factories at Toledo, the Interna- 
tional Harvester Co. will build 
the vehicles in its own plant at 
Springfield, O., according to an- 
nouncement just made here. Ad- 
justments and increase in facili- 
ties to effect the change are 
being made. 

Under a court order, permission 
has been granted to continue 
using the Willys-Overland plants 
until International is in a posi- 
tion to turn out the trucks. Some 
parts will 
the Fort Wayne, Ind., 
with assembly at Springfield. 


Cutchell Is Ford Agent 


Grinnell, Ia., Sept. 22.—The 
Ford agency has been purchased 
by the Cutchell Motor Co. 


r possible | 
elimination of the sixty- or ninety- | 


The | 
plan will warrant the attention of | 


be manufactured at/| 
shops, | 


where his profits have gone and 


why the returns on his invest- 
ment have been such meager 
ones. If there has been any 
profit at all it may be called just 
a streak of luck. 

* * + 


THE SUCCESSFUL dealer of 
the past ten years has been the 
one who has been a little more 
liberal with his men in the way 
of commission. One of the live- 
liest dealers I know figures that 
top commissions for men gets 
him the best men in town. Too 
many dealers are timid in setting 
up a real sales management pro- 
gram and fail to appreciate the 
fact that the men who do the best 
selling jobs are the men they 
should have on the pay rolls. 
Six good men on a liberal com- 
mission basis will cover more 
ground and do a better job than 
twelve average men who have 
to be driven out of the salesroom 
in the morning and told where 
to go and how to make a sale. 

* * * 


IN A SALES force of ten men 
j}let us assume that Smith and 
| Brown each sell ten cars for the 
|month of September, Jones sells 
eight cars, Thompson seven, And- 
erson six, Harris six and Temple- 
ton five, we then have seven men 
who total fifty-two cars between 
them or a direct selling ability of 
seventy-four per cent. Now there 
are three more men who sell three 
cars each, but we will not con- 
sider them even though they 
contribute nine cars more to the 
month’s total for the reason that 
none of these three men are earn- 
ing even a lunch room living and 
should be let out for the reason 
that even with their added nine 
cars the selling efficiency of the 
entire organization has_ been 
dragged down to sixty-one per 
cent. It is therefore evident that 
the seven men are doing a better 
job and will do even a better job 
if they are given a better break 
on commissions because between 
them they could have had these 
extra nine cars and increased the 
selling efficiency to eighty-seven 
per cent. I don’t know of a 
dealer that wouldn’t like that 
kind of a break on sales. 

The A.D.N. plan which is to be 
released shortly will give any 
dealer a new idea on profits and 
quick turn over on used cars. 





‘Canadian Motorists 
Are Good Prey, Too 


Montreal, Sept. 22.—Motor ve- 
hicle owners were taxed a total 
of $56,700,000 last year, according 
to an estimate of the Dominion 
Bureau of Statistics. That means 
that every registered motor ve- 
hicle was taxed more than $50 
on an average. And that does 
not include fines either. 

The provinces took in $21,126,- 
271 as registration fees on vehicles 
and operators and another $27,- 
083,316 in gasoline taxes. The 
Dominion’s share was $4,508,471 
on import duties and excise taxes, 
$2,500,000 in sales tax and $1,500,- 
000 import duty on gasoline. 





Vt. Tax Receipts Down 

Montpelier, Sept. 22.—The re- 
ceipts of the motor vehicle de- 
| partment from the gasoline tax 
for July were $198,368.07, nearly 
up to the returns for that month 
a year ago, which were $205,- 
499.05. 


WHITE SERIES K TRUCKS have a new design to attain better weight distribution, increasing the 
pay load capacity without increasing the wheelbase. By bringing the engine through the dash, the back 
of the cab is placed closer to the front axle, which carries a larger proportion of the pay load. This 
design meets the requirements of state laws that limit the gross weight and also the weight on any one 


(Continued from Page 1) 


pared to beat it for our various 
homes. 
. x x 

THE VISIT to the Studebaker 
factory gave this writer an op- 
portunity to make some new 
friends among the dealers, for, of 
course, the retailers are here en 
masse, ganging Keller to get de- 
livery promises on the ’34 models. 
Among those I mitted was Bill 
Faunce of the Pittsburgh com- 
pany bearing his name. Here is 
an old timer, one of the few real 
veterans left. Bill Faunce in his 
time has operated in Chicago, 
Cincinnati, Pittsburgh and other 
parts of the country and in the 
way of prominence is classed 
along with Vesper, Howard, Don 
Lee and dealers of that type. 

With Faunce was J. W. Butler 
of McKeesport, Pa., who has just 
taken a Studebaker franchise. 
Really it is a return to the fold 
for him, because it is his boast 
that in the late nineties he sold 
Studebaker wagons and _ hun- 
dreds of them at that. 

* K * 

A DAY in South Bend without 
a visit to Bendix headquarters 
would be wasted. I took time off 
from the Studebaker doings to 
discover that Bendix Drive really 
is a road in front of the admin- 
istration building and not one of 
the company’s products. 

Morrow Krum convoyed me 
and we made the rounds, saying 
howdy to my fellow commodore, 
Herb Sharlock, whose contribu- 
tion to this column is the story 
of Admiral Byrd coming to South 
Bend to take delivery of the Cur- 
tis Condor plane which he will 
fly over the South Pole. He par- 
ticularly wants me to call Boston 
a liar if it persists in claiming 
Byrd picked up the new ship in 
the Hub. South Bend has the 
honor. 

As a compliment to Vincent 
Bendix, staunch supporter of avi- 
ation that he is, Byrd has prom- 
ised to name one of the airports 
he is going to set up in prox- 
imity to the South Pole, Bendix 
airport. 

3efore I got out of Bendix I 
had met Art Feragen of Bendix- 
Cowdrey, who handles the na- 
tional safety clinic which is just 
starting its second year; Roy 


Allen, of the Stromberg division; 

H. H. Cunningham, of the service 

school, and Ray Donahue, sales 

promotion manager, whom I had 

last met when he was with Hou- 

daille-Hershey. 
* * * 

SOUTH BEND, or rather Bar- 
ney Roos, gives me the oppor- 
tunity to scoop Steve Hannagan, 
Indianapolis speedway publicity 
director. Roos, you know, is 
chairman of the special commit- 
tee to frame regulations for the 
1934 race. 

While there has been talk of 
limiting the gasoline supply for 
this race, it is not until now that 
the public knows that Roos and 
his associates have determined to 
make that limit forty-five gal- 
lons. If a driver can’t finish the 
five hundred with that quantity 
then he’s just out of luck—he’s 
through. 

This limit on gasoline is ex- 
pected to make the race safer 
and at the same time more inter- 
esting. Fear of running out of 
fuel is going to hold down the 
pace for at least half the race. A 
driver is going to nurse his sup- 
ply until he knows he has enough 
to get through with. Then he will 
step on it and the finish should be | 
a whirlwind of speed. Fewer cars 
are going to be eliminated and I 
am of the opinion that a dark 
horse will not be the winner this 
time. The good cars and drivers 
should survive because of the 
slower pace and be in a position 
to put up a fight at the end. 

ca * af 


WHILE IT has not really been 
settled as yet, Roos believes that 
another safety factor will be do- 
ing away with lap prizes for the 
first 250 miles. That’s in the air. 
Such action will steady the field— 
there’ll be no beating it from the 
start to pick up this money, there 





will be fewer accidents and 
breakdowns in consequence and | 
the fight at the end should be | 
fierce and exciting. 


Organize Parts Company 
Coldwater, Sept. 22.—The Cold- 
water Auto Parts Co. has been | 
organized here with a capital | 
stock of 1,000 shares at $6.38 a| 
share, $6,380.63 being subscribed | 
and paid in. 


axle. With the conventional de- 
sign, it often is impossible to 
carry the maximum gross weight 
without exceeding the legal rear 
axle weight. Applied to a White 
truck of 188-inch wheelbase, the 
new K-type layout increases the 
payload capacity 1,500 pounds and 
reduces the overall length 14% 
inches. The K-series comprises 
six models. The illustrations 
show one of the new chassis, and 
a view of the cab, showing the 
dash-housing around the rear of 
the engine, and the gear and 
brake levers mounted between 
the seat cushions. A_ special 
conduit from the fan leads cool 
air to the rear of the engine, 
keeping up a circulation between 
the engine and the dash to pre-+ 
vent heating the cab. 


| Metropolitan S.A.E. 


Inspects New Macon 


Lakehurst, N. J., Sept. 22.— 
Sixty automobile loads of mem- 
bers and guests of the Metropoli- 
tan Section, Society of Automo- 
tive Engineers were guests of the 
Navy Department at an inspec- 
tion of the Navy’s new dirgible 
Macon here today. Most of those 
attending made the trip from 
New York and other points in 
Metropolitan Section territory by 
automobile, as flying conditions 
made it impossible to fly to the 
airport here. 


Ex-Cell-O Names New Men 


Detroit, Sept. 22—-Mr. A. R. 
Sleath, 502 Haverford Ave., Nar- 
berth, Pa., will represent the Ex- 
Cell-O Aircraft & Tool Corp. in 
the Philadelphia territory, hand- 
ling the company’s complete line 
of products, including those of 
the Continental Tool Works Di- 
vision and Krueger-Wayne Tool 
Company Division. 

Mr. D. V. Chancellor has been 
appointed manufacturer’s repre- 
sentative by the corporation in 
the Southern Indiana and sur- 
rounding territory, with head- 
quarters at 1010 Bellemeade Ave., 
Evansville, Indiana. Mr. Chan- 
cellor will be handling all pro- 
ducts of the Continental Tool 
Works Division and Xrueger- 
Wayne Tool Co. Division, in ad- 
dition to those of Ex-Cell-O. 


Plan to Form Union 


Toledo, Sept. 22—Employes of 
the Chevrolet plant here held a 
meeting at which formation of 
a union under the American Fed- 
eration of Labor was discussed. It 
is said that officials of the com- 
pany are anxious that the union 
be formed and are aiding in the 
plans. 


Radiator Men Organize 


Pittsburgh, Sept. 22.—Automo- 
tive radiator repair shops of west- 
ern Pennsylvania have organized 
in a group called the Automotive 


|Radiator Service Assn. according 


to an announcement made this 
week by W. M. G. Foley, who 
has been named first president. 
The purpose of the organization 
is to set up a schedule of prices 
and a standard pay scale for em- 
ployes of members. 








| 


. dealers. 
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1932 Highway 


Expenditures 


Nearly One Billion Dollars 


Washington, Sept. 22.—High- 
way expenditures among the 
states in 1932 amounted to $955,- 
446,000, the U. S. Bureau of Pub- 
lic Roads announced today on the 
basis of information collected 
from State authorities. Of this 
amount, $816,765,000 was expended 
for construction and maintenance 
of highways, interest on bonds 
and notes and miscellaneous ex- 
penses. These items represent 
the capital investment and cur- 
rent expenses on account of state 
highways. Other disbursements 
such as principal payments on 
bonds, transfers to local road 
authorities and obligations im- 
posed by statute totaled $138,- 
681,000. 

Maintenance of the state 
systems which include 358,210 
miles of main highways, gave 
employment to from 130,000 to 
160,000 men throughout the year. 
States surfaced 29,500 miles of 
road and more than 6,000 miles 
were graded. The direct employ- 
ment furnished by this construc- 
tion was 86,000 men in January. 
This rose to 215,000 in September 
and was 144,000 in December. For 
every man directly employed it 
is estimated that two others were 
indirectly employed in supplying 
and transporting materials and 
machinery. 

Total funds available were $1,- 
173,576,000, consisting of $275,- 
259,000 balance from _ previous 
year, $632,200,000 current revenue 


Budd Mfg. Takes 
Huge Steel Order 


Philadelphia, Sept. 22.—Edward 
G. Budd Mfg. Co., Philadelphia, 
announces that it has just pur- 
chased the largest quantity of 
steel at one time for one customer 
in its history. The order, 
amounting to one million and 
one-quarter dollars, for immedi- 
ate delivery, was divided among 
several of the largest steel com- 
panies, as it was impossible to 
get satisfactory delivery of the 
25,000 tons of automobile body 
steel from a single company in 
sufficient time to meet schedules. 








Explains Code Provisions 

Columbus, Sept. 22 (UTPS).— 
The Columbus Tire Dealers’ Assn. 
of which Stanley R. Mauck is 
manager has been quite active 
lately in stabilization of prices, 
ironing out differences between 
members and taking part in the 
preparation of the code for tire 
At a recent meeting, 
held at the Ft. Hayes Hotel, 
Robert Boda, of the Boda Tire 
Service, Inc., a member of the 
board of directors of the National 
Tire Dealers’ Assn. explained the 
code as submitted to the federal 
administrator. He explained 
many points in which local deal- 
ers were not clear. 


New Warehouses 
On West Coast 


Patterson, Sept. 22.—World Bes- 
tos Corp., announces the opening 
of a warehouse in Seattle, Wash., 


where the complete line of 
Grafild Brake Linings will be 
available for jobbers’ use. This 


makes four warehouses on the 
West Coast for this company. 
The warehouses are located at: 
F. Somers Peterson Co., 57 Cali- 
fornia street, San Francisco, 
Calif.. and 138-40 West 17th 
street, Los Angeles, Calif.; Dirks 
& Trenam, 103 N. W. 14th avenue, 
Portland, Oregon, and 1005-1007 
East Pike street, Seattle, Wash 


New Service Manager 

Flint, Sept. 22.—Neil Dow, vet- 
eran service manager, has been 
appointed to a similar position 
with Doyle and George, local 
Dodge-Plymouth dealers. 





from state sources, $161,467,000 
Federal and local contributions, 
and $104,650,000 from sale of 
bonds and notes. More than 
ninety per cent of the current 
state revenue was derived from 
motor vehicle fees and gasoline 
taxes, according to the Bureau’s 
tabulations. 


Chicago Steel Miils 


Near Peak Employment 

Chicago, Sept. 22.—Steel mills 
in the Chicago area report that 
they are now operating at virtu- 
ally their 1929 peak. Improved 
demand and shorter hours under 
the NRA are cited as the reasons. 
The survey covers the employ- 
ment situation and takes in the 
mills at South Chicago, Gary, In- 
diana Harbor and East Chicago, 
where more men are on the pay- 
rolls than at any time in the last 
three years. 


Insurance Men 
Will Consider 
Highway System 


Chicago, Sept. 22.—Highway 
safety will feature the pregram 
of the National Assn. of Insur- 
ance agents at their convention 
here during the week of Oct. 9, it 
was made known today. Par- 


ticipating in the symposium on 
this subject will be L. E. Wallace, 


| superintendent of the Iowa mo- 
| tor vehicle department; William 
|G. Hurtzig, president of the New 
Jersey Assn.; Ralph T. Water- 
man, head of safety activities of 
the Dutchess County (N.Y.) Assn., 
and John J. Hall, director of 
street and highway traffic safety 
for the National Bureau of Casu- 
alty and Surety Underwriters. 
The forthcoming convention 
will mark the first time that 
| highway safety from the stand- 
| point of the insurance company 
has assumed a place of prime im- 
| portance at meetings of this sort. 








HOW WELL DIRECTED 


Is Your Advertising in Detroit? 


Dominate the focal point of social 


activity for 


industry * * 


Club + «- » 


the entire 


r 


automotive 


The Detroit Athletic 


and you have directed 


your advertising in a straight 


line to the very heart of YOUR 


AUTOMOTIVE 


MARKET. - 


“ 
“ 
“ 





For automotive advertising, no other 


location in 


all America guarantees 


such uninterrupted and commanding 


penetration of the thousands of buyers 


upon whose choice or rejection de- 


pends the use of your 


manufacture of America’s 


products in the 


motor cars. 


Write us today for complete information on this outstanding 


spot for concentrated automotive impression. 


WALKER & CO. 
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Dodge Announces Mass. Employment Up 
Sept. 
in 


Changes in Sales 


Field Personnel 


Detroit, Sept. 22.—L. D. Cosart, 
manager of the Chicago region of | 
Dodge Brothers’ sales organiza- 
tion, announces two recent re- 
gional staff appointments—that of 
Walter E. Husting as _ district 
representative in the  newly- 
created Davenport district of the 
Chicago region and that of W. A 
Murray as district representative 
in the newly-created Green Bay 
district of the Chicago region. 

From H. M. Rowell, Kansas 
City regional manager, comes 
news of the appointment of Wes- 
ley J. Wilson as district repre- 
sentative in the newly created 
Cheyenne district of the Kansas 
City region. A second Rowell 
appointed is C. Hayes Gowen who 
will function as truck representa- 
tive in the Denver and Cheyenne 
districts of the Kansas City re- 
gion. Mr. Gowen’s headquarters 
will be at Denver. Still another 
Rowell appointment is that of 
William L. Mahon as truck repre- 
sentative in the Kansas City re- 
gion with headquarters in Omaha. 


Two appointments of George 
L. Sexton as district representa- 
tive in the Detroit City district of 
the Detroit region and of H. W. 
Uhl as truck representative in the 
Detroit region with headquarters 
in Cleveland, are announced by 
regional manager J. W. Hutchins. 
Uhl succeeds W. S. Lantz, who 
has been transferred. 


George T. Curry, manager of 
the Atlanta region, confirms the 
appointment of G. R. Yarber as 
district representative in the 
Birmingham district of the At- 
lanta region succeeding L. G. 
Wroath who has been appointed 
special representative in the At- 
lanta region—also the appoint- 
ment of W. E. Pharr as truck 
representative in the newly-crea- 
ted Charlotte district of the At- 
lanta region. 


NRA Aids Employment 

Newark, Sept. 22.—An increase 
of 8.7 per cent in employment and 
11.7 per cent in payrolls by fifty- 
six companies employing 6,734 
workers in various parts of the 
state, under operation of the 
NRA are shown by the results of 
a survey made public here by the 
state recovery board. 

Col. J. Lester Eisner, chairman 
of the board, said each of the 
reporting companies employed at 
least ten workers and all operated 
under either a specific industry 
code or under the general code 
of the NRA. 

The average wage of employes 
reported by the fifty-six com- 
panies is $21.46 a week, and the 
total weekly payroll of the group 
is $141,439. 


New Dodge Dealer 

Bloomfield, Sept. 22.—The Lo 
Buono Motor Car Co. have re- 
cently opened salesrooms with a 
large and fully equipped service 
department, handling Dodge and 
Plymouth lines at 541-543 Bloom- 
field avenue. 


WASTEBASKET? 


Does the material you send to the 
newspapers and trade papers go 
into the wastebasket? 

About 90 per cent of the editors 
mail reaches that dismal destina- 
tion. 

Why not employ specialists who 
will properly prepare your news 
items and 

GET THEM PRINTED IN THE 
PROPER PUBLICATIONS? 

An interview costs nothing and 
may be of extreme value to you 
in building sales and prestige. 


Sutton & Schipper, Inc. 
7338 Woodward Ave. 
DETROIT, MICH. 


We work with the advertising agency 
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Boston, 
| employment 


22. — Industrial 
Massachusetts 


was 6.1 per cent greater in Aug- 


ust than July, 


the state labor 


department 


sentative 


reported after 
ceiving reports from 1132 repre- 
establishments. 


re- 


Dur- 


McGarry Appointed 
McKeesport, Pa., Sept. 22—Wm. 
ing the same period there was an | Baehr, President Baehr Brothers, 


increase of eight per cent in the | Inc., Dodge-Plymouth dealers an- 
total amount of weekly payrolls. | nounces the appointment of J. 


B. McGarry as sales manager. 


try bot 


h 


capacities. 


McGarry has_ been 
tified with the automobile indus- 
in factory and retail 


long 











iden- 


LATEST CUMULATIVE NEW PASSENGER CAR 


These comparative figures, showing the number of new automobiles registered in each state during the preced- 
ing month are published in Automotive Daily News immediately upon release by R. L. Polk & Co. twice weekly. 
All figures are supplied by R. L. Pelk & Co. except Illinois and New Jersey. 
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Florida 
Idaho 


Illinois 


33] 
"32 | Rae 
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"32 | 
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32 
33] 
’32| 
33 
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29) 
13 
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286| 


11 
6 
6 
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3 
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15) 
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New Mexico 
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North Dakota 
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Pennsylvania 
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Utah 
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311 


29) i 
20) 
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14| 
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278) 


497 
143 
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335] 
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31 


86 
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343 
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479 
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4 
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41} 
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112| 
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732 
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82 
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538] 
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1116 
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394 
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66) 
733 
679 
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332| 
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471| 
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538 


1 


| 


“10; —«15 
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17| 


58 
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2951 
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5790 
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847 
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25796 
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1033 


426 
884 


472 
660 
494 


314 


29929 
40379 
45712 


52420 
43509 


55291 
37069 


25185 


293 
360 


177 
416 


213 
454 


318 
471 


395 
394 


452 


442 


1039| 4336 
2186} 4016 
2146| 4807 
2949| 4873 
2401| 5211 
8031] 4947 
3308 

3406] 7340 
4386|10229 
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46930 
36261 
42466 
37724 
45755 
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65221 
73353 
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71 
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100| 
44 
34 
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38/11207| 809301 4687 
215 bre 8219} 33116] 1499 
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11) 
10| 
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3 


2931 
3819) 
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239 
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a8 
247 
1208 
316 
1338 
354 
1135 
372 
899 
331 
553 


74 
43 
143 
110 


45 
37 


__269 


1728 
2865 
1664 
8885 
1828 
3918 
2881 
4519 
4148 
3729 
5108 
3089 
5018 
2052 


2093) 156030 |] 38714| 4829/243450) 2672/17746|35951/343352 | 16907) 7130/24057 





AUTOMOTIVE DAILY NEWS, SATURDAY, SEPTEMBER 23, 1933 13 
: . : ; , | 
Buick-Pontiac Sales Up | Jersey, reported an increase of| Free Chassis Inspection this week by the Indiana Wheel 39,000 Men Needed 


Montclair, Sept. 22—In a re- 0% ee eee an Indianapolis, Sept. 22.—Inaugu- & Rim Co. Equipment costing 
cent interview William Bell,|ing 1933 as compared with 1932|ration of a new free chassis about $3,000 was installed tying | In Road Program 
sales manager for the North Es-| and is highly optimistic over the | check-up service for motor cars| in with the National Safety Clinic | ‘ 2 
sex Buick Co., Montclair, New| present business outlook. was announced here beginning! of South Bend. At Indianapolis 


REGISTRATIONS BY STATES, AUGUST, 1933-32) ,:xseosrts sex. 220 


two programs just announced 













































































































































































































The complete cumulative figures will appear every Saturday, until all 48 states or complete United States totals 

for the month have been printed. New States shown in this table include: Alabama, Arizona, Indiana, Louisiana, here by James D. Adams, chair- 
Missouri, New Jersey, New Mexico, Oklahoma, Pennsylvania. ;man of the state highway com- 
mission. At the same _ time 
S’BAKER GR’P | W’S-OV’D GR’P NON-AFFILIATED MANUFACTURERS hourly rates of pay for highway 
Ee workers were advanced by the 
‘ 2 i commission, and restrictions were 
States | - s F 3 e ~ ; s| 3 made on the use of mechanical 
e + a e oS “ E £ a1 3 5 Z ° » 145 Zo} se equipment for highway and 

5 $ 3 5 | 5s a 3 5 ie é 4 5 E 4 = i El o | ga bridge construction. 

— = = om @ 

w § S = |3™ £ 2 2 Sfl x 3 = = z a z<“| 2¢ | s- went manee ons a 
- 1986 at 25, men wou e place 
Alabama sa] o| | taf io] a} gol a} al | 7 9 | 2 | 2 116 | Could he warhead out SMG & aunt 

: _— a. mn 8 we | l l 1 1 | 390) ¢ ki f 1 : 

Ari ; | | | | pes o making use of nearly $11,000, 
zona 32) ig} ss} tf i| 1 5 222/000 allotted the state for relief 
33 4 3 7 3 3 1 3 1 3 3 1421 | work under the national recovery 
Arkansas 32 5 2 | 9 1| a 3 1 1 4 1 | __ 500 | act. The second program would 
. 33] «50; +38; 88] 16 ~ 16 > ss & «= @ 10 22) (21 6, 10 | 2930 | be financed entirely by the state 
Connecticut 32 | 45! 28 73| 15 3 ral 25 5 13 9 5 31) 28! 4 6 3] 1500 — ees ae aside for — 
—— ; Lt 2 “ eae eset nee . 7 —_—__—— - — . work expecte o give employ- 
Delaware al a 2 | i) ri | : . 1 a be ment to 10,000 men at once. 
J e 0 é 4 . _ . 
; - ~ - _ . en —__ —— — Hourly rates on the Federal 
Pore S| Ee ae wm 8) 80 program wore ted at ftv 
: i al = as es : : = ; = aiken ; eee “|cents an hour for skilled work- 
Idaho "33 3 2) 5] 1 1] 2 1 3 1 1 | 393 | ers and forty-seven cents an hour 
32 5 i | sf} §. | | / Mee a | 198 | for unskilled labor. The former 
Illinois 33 54, 80| 134] 46 2) 48] 40 3) 24) 13) 65| 33 i, 58 78! 14) 19! 2] 9991|scale was forty-five cents for 
°32 98} 125] 223] 156 16) 172] 107 | 12] 81 28 3 «6 89} S68} 20) 8] 5509/ skilled workmen and thirty-five 
ities 33) «42, « 44) 86]S37|—Ssi«‘L|:Ctité8 18} oa} o}tsi3]ts27 . 1 = 7 2 3] 3860 | cents for unskilled. 
32], 75) 37! 112] 65 4 69 36| 3 31 9 22 17 11 7 6 2560 | Restrictions on use of mechan- 
33 72 29) 101 Ta 19 5 i 14 5 ae 4| 4 4 3222 | ical equipment are intended to 
Kansas 132 34 19| ot 31 4 oa 14! | 2 8 7 99 4| 3 5 | 1601 | peas —_ ——- for la- 
—— ar r —_——_- —-_-»§——_— - - —— —.-- | borers an men wit teams. 
Cestitene af i914 a 5| | 8] oe | 4 ws 2 bey | Workers will be limited to thirty 
———————————____—_1_* on L oe : 4] Phe 24 3 $ I = = = “| hours a week and former service 
Maryland 33] 27 36) 63] 4 4 15) 2 2) 17 9 13 10 4 | 2337 | men will be given preference, the 
"320 8623) =—21|_— 44] 8 2) 30 25 | 5| 22! 4| 1} 17| 10) | l 6| 1655 | commission announced. 

- bs 331 «34, «31) «65116 116) 7 1; 41) 62) 25 5) 15 3} 21 5] 9103 davuiitiiisimanibiiial 
ages 32] 80/45) -125f 39 2) af 37 | _1|_82|_—2a| 28) 37|__6|_—30|__—9 ft 4998) a P d 
Silat 33] +39| +32) ~7i)~—s3 3]. 4 7, +1; +19) +~«23 14, «20,°~«O2|”~SCté«C | seas | Mectowen Fromete 

‘324 42] +39] sif 62] 5] G7t 14] 11 | 1] _ _33|_—19 24| 26] 3| 11] 29 2290| se a. = oe = 
. Taal” aan 7 . - - “ “=i - - —— = — | acVowell, assistan reasurer 0 
Missouri 33! 43) 36| 791 26) 26] 7 8 6 30 10 : 32 23 10 12 2] 5558 Buick Motor Car Co. for the past 
32] 38) 35 73] 56) 4 60} 25) =4) | _4i 22 3 25 16 12| 14| 1] 3137 | our and a half years, has been 
Montan 33] 8) 11; 19] 2| 21 | 41 1 3 6 2 1| 2 714| promoted to the comptroller’s 
” 32 | 3| 4| 7] 5| 2 7 | 1| 2 5 2 1 2 297 | staff of General Motors Corp., it 
a 1 l 7) a a | 1| = TP l = i ee F \h e . Mac- 
New Hampshire ai ue i re 7 2/ re 2| 1 " | 2 > Z 7 7 . 1 be a a i with Buick 
’ —— wa ; ‘ “oO! : ; me irteen years, serving as a 
N 33) 49; 63; 112f 26, 1; 27! 12; 2 9} «6 «435 «(26 37, 39, 19) 9| 2 5776| thirtee rs, 
a cavtay 32) 96, 63) 159] 57/16 73) 58] | ze ee oe ee ee eh 
; an ee eee . = ei cnet . - —— various branch office accoun 
New Mexico a 5 5 7 | | | | | | A | 1| 2 2| = previous to being appointed as- 
add amie = aaa y _ sinatiaaseashic ieuinies sina sistant treasurer. 
. 33 29) 8 37 31 31 4 35 1| | 
North Carolina = 10| 4| Hi 10| 10 11| 21| : : ¢ ° 2! 1 , a 
North D sat 2 af 2 at ea ae 
mm Gabetn =a) gl | 6) 6 1) 71 7 2 2 ; 343 /1| Coming Events 
Ohio 33] (106 91) 197] 283| 1; 284] 38) 6, 54/ 5| 116, 42 35, 40 7/29; ~+~=«+14 13691 | 
32] = 80) — 62} 142 127) 11) 138] 75) | | 13) 84) 35 5| 53) 56] 5) 18] 11] 5405) 
33] +27) +22; 49] 6| 1| 7 9| 3 2 so1nfhCUTTté=*™ 6| 4) 4) | | 3918 | SEPTEMBER 
Oklahoma sz] iz] 7|_rol_aa|_ ot] a5} | | | | |__| teas) teepeeoe een Ooeain 
ieiaieande 33] 135) 128| 263] 122) | 122 38} 20) 30| ~ g| 144 91 | 7O| 61) 22 29 11] 16040 | Assn, Mayflower Hotel 
32] 140| 105) 245] 232) 19) 251] 113) 10/ | 16) 119) 74) 5] 107; 72] 10) 36; 22] 8038 OCTOBER 
. ° 13} 3} 16] 29) | 29] 2,12, #@w!6hCUd|l!ltCSTCUCCOT!C™S:~C~«*z*; = TH Paris, France. ‘Twenty-seventh Interna- 
South Carolina 33 | a I 1 1 1 | 2044 | ...-. * Y 
1 7| u aI | | i a | i 6 |} 1 1| 1 614) 2 @-Demone Mich. Nationsi Metal Con- 
"33 13) «4 «17 2| 2 | 1 5 3| ; 2 1 1, | 621 Enice grees, 
Som Dekete sa) 11, 7 168) Gf | of sf | | | oe er) | J 389 | 2 SSBetrets’ wien American ‘Sockey Me- 
33 3) 3) 1| 1 | “| ae — — - —_ chanical Engineers. 
Utah zi 3) 1} : | | ! | 1 : 2 ) a : , 2) by 6-16-—-Parle, Francs, International Automo- 
_ et! = at , eal ! | 4 ; : _ _ 0 | e Salon. a 
Virginia '33 | 265 11) 37] 9| 9| 2 | ca 18) 7 6 6 2 | 2503 a 4 } po ag 
32] 15) 13) 28] 22 22] 10 2| 2 19 11 1| 10 6 1| ] | 1680 ale tion, Thirteenth Annual Convention. 
SS in - - “ = ia 5 a ' es = -13—Beaumont, ex. 5S. 7006 
West Virginia 33] 24) 20) 44| 10) 1| 11] 7 4 8 1 12 2 14 6 | 3 | 2352 Assn, 21st Annual Convention, 
ett _ se) 98} _ stat _  st _o_|_t_ah_068 | Seelam ed ee 

. . 5 1 44 6 4) 6 2 3680 ee coat oe 
Wheeencin 32) 37,30) zfs | 1 19 5 31, 18) 1 | ae) on oe 
Distri 33 | 20 26 46| 18 18] 4 5 1) 17 11|_ “joo si 5 1] 1657 | 23-28—Chicago. Motor and Equipment Manu- 

petriet of Ceol. 32) 21/43/64] 2} of a7} 23) 29) 12) 16 6 } 1163 tie. Maintenance expodtio, ‘ierbert 

, | —a _ — ee l en nan Sg SD uckman, manager. 

Line Total 32 ao) 730, | 1083) 102 Pf Pr t ) se fF [| asamp, Saeces, neem eae 

: . ) #90 e - | ourtee! nua ee . 
el aacaiaaialaca 27-28—Chi . Nati 1 Standard Parts As- 
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Chrysler Motors Is Host 
To 58% of Fair Visitors 


Chicago, Sept. 22.—In a check 
just completed by the research 
department of a nationally known 
advertising agency, it was re- 
vealed that fifty-eight per cent of 
the people who attend A Century 
of Progress visit the Chrysler Mo- 
tors exhibit and witness the re- 
markably dramatic demonstra- 
tions on the quarter mile track 
and the miniature death valley 
sand pit, which forms part of this 
exhibit. 


Chrysler Motors exhibit, being 
the largest private exhibit at A 
Century of Progress and covering 
over seven acres of ground, is a 
difficult exhibit to check for at- 
tendance. It requires a staff of 
eight men. Accurate count is 
made of the visitors about one 
week in each month according to 
Harry A. Kaufmann, exhibit man- 
ager. The check just completed 


covered the period ending Sep- 
tember 16th. 

It was further stated by Mr. 
Kaufmann that more than a mil- 
lion people had taken home with 
them a souvenir ash tray punched 
out of ribbon copper by a mam- 
mouth fifty-ton punch press lo- 
cated just inside the main en- 
trance of the building. Hundreds 
of requests pour in each day 
from Chrysler Motors dealers 
and friends in all parts of the 
world for these ash trays. The 
ash trays mailed to fill these 
requests are not included in the 
number stated above. Thus far 
more than 300,000 people have 
ridden in Plymouth, Dodge, De 
Soto and Chrysler cars on the 
exhibit track. There are six 
track demonstrations each day, 
beginning at 11:30 a.m., and there 
is an average of 4,000 people who 
watch each demonstration, it is 
estimated. 





Buick Courtesies 
To Legion With Cars 


Flint, Sept. 22——Buick Motor 
Co. is sending nine courtesy cars 
to the American Legion Conven- 
tion at Chicago October 2, 3 and 
4, for the use of Legion execu- 
tives. They are 33-67 standard 
four-door sedans, with a wheel- 
base of 127 inches, and are 
specially finished in Baker blue, 
with gold body stripes, gold-fin- 
ished wheels and the Legion in- 
signia in the front door panel. 


New Closing Hours 

Greenwich, Sept. 22.—_New car 
dealers in Greenwich will close 
their showrooms at 7 p. m. daily, 
except Sundays and _ holidays 
when they will be closed all day, 
and the used car firms will close 
at 9 p. m. daily and at 12 noon 
on Sundays and holidays, under 
the terms of an agreement 
reached at a meeting in the Pick- 
wick Arms hotel, September 14. 


“*_- a word in 


edgewise’”’ 


men She Publisher 


(Continued from Page 4) 


authentic news of his _ business. 
We think that it is just as impor- 
tant for the dealer in one line of 
cars to know what is going on in 
his competitor’s line as it is for 
the manufacturers to have the 
same information. “Forewarned 
is forearmed” and no _ business 
man who has faced the last three 
years ever again will be lulled 
into the sweet belief that he 
“knows it all” and is entirely in- 
dependent of the trials and tribu- 
lations of his neighbor. 
. a: * 


I HAVE mentioned before in 
my column that NEWS is ex- 
pensive. You might be interested 
in knowing that one of the first 
policies we adopted when we 
brought A.D.N. to Detroit was: 
that however “Scotch” we might 
be in our normal business bud- 
gets, there was no budget to be 
set up for the collection of 
NEWS. If there is automotive 
NEWS available we want it and 
we are ready and willing to pay 
for it. What we are getting at 
rather awkwardly is to tell you 
that we have used a considerable 
part of our revenues to pay for 
correspondents’ news and tele- 
graph and telephone charges 
which for our third month were 
double those in June. We are 
rather proud of that! 

* oo * 

IN THE MAILS this week: A 
personal check from Mr. Edsel 
Ford for his subscription for one | 
year at $6; 42 renewal subscrip- 
tions for one year each to the 
executives, roadmen and branches 
of a truck company; 50 subscrip- 
tions and renewals for a passen- 
ger car company, an increase of 
12 names over their order of last} 








No Changes at Buckeye 
Alliance, Ohio, Sept. 22.—There 
will be no change in the person- 
nel of the Buckeye Jack Manu- 
facturing Co. as the result of 
the friendly receivership granted 
for the firm in county common 
pleas court at Canton by Judge 
Joseph L. Floyd. William E. 
Davis has been named receiver 
and has assumed operations of 
the plant. Action for the receiver 
was brought by the Alliance First 
National Bank as trustee in be- 
half of the company bond hold- 
ers. S. L. Geiger was named le- 
gal counsel for the _ receiver. 
Davis has announced there will 
be no change in operation unless 
it will be to operate to a fuller 
extent. The plant, which manu- 
factures automobile jacks, now 
employs between thirty-five and 
forty people five days a week. 


Upchurch to Head 


Carolina Auto Assn. 
Charlotte, Sept. 22— Approxi- 
mately fifty automobile dealers 
from towns within a fifty-mile 
radius of Charlotte attended a 
meeting here last week and aided 
in perfecting the organization of 


| the Central Carolinas Automotive 


Assn. C. W. Upchurch, of Char- 
lotte, was elected president. 

The group discussed plans for 
seeing that automobile dealers 
in the district conform with pro- 
visions of the national code gov- 
erning the industry. 

Creation of a board of direc- 
tors, composed of one member 
from each of the approximately 
twenty counties in the area, was 
announced at the meeting. 


year; new and renewal subscrip- 
tions of the following dealers: 
Twelve Chevrolet, 11 De Soto- 
Dodge, 10 Buick-Pontiac, 7 Chrys- 
ler- Plymouth, 4 Hudson - Essex, 
three each from Ford, Packard, 
and Nash; two each from Gra- 
ham- Paige, Franklin, Auburn, 
Olds, and Reo; and one each from 
Hupp and Cadillac, not to over- 
look orders from five factories, a 
club, a broadcasting company, a 
newspaper, a publisher’s repre- 
sentative, two advertising agen- 
cies, and an auto insurance com- 
pany. We are rather proud of 
that too! Because as I write this 
(September 21) our net subscrip- 
tion receipts in this month have 
already passed August, which in 
turn was larger than July! 
* * * 


AND WHILE we are in a com- 
pletely boasting mood, would you 
mind our mentioning that with 
one more issue still to come in 
September we have already passed 
our August advertising revenue, 
which was a record? 

+ a * 

BUT EVERY DOLLAR that 
comes in, from whatever source, 
will be plowed back into making 
A.D.N. a better trade newspaper, 
until it measures up to our speci- 
fications, and that still appears to 
be many moons away! 

—G. M.S. 


Penn-Ohio Coach Co. 
Get New Twin Coaches 


Kent, Ohio, Sept. 22.—The first 
of four new streamline coaches 
manufactured by the Twin Coach 
Co., has been delivered to the 
Penn-Ohio Coach Co., officials 
have announced. 

They will be used on the Akron- 
Youngstown run, re-opened by 
the permission of the state public 
utilities commission recently. The 
coaches have a seating capacity 
of thirty passengers and are con- 
structed of aluminum alloy, 
weighing 11,500 pounds. 


Ward Has New Agency 

Newark, N. J., Sept. 22.—The 
Ward Auto Sales Co. has taken 
over the distributorship of Con- 
tinental automobiles. James W. 
Ward started in the automobile 
business with H. J. Koehler at 
845 Broad street in 1903 with the 
single-cylinder Rambler, later 
handling the two-cylinder Ford 
and two-cylinder Buick. In the 
Waverly auto races Mr. Ward 
drove many times in the Buick. 
Later he spent a year and a 
half with the Buick factory, af- 
ter which he was appointed Buick 
dealer in East Orange by W. C. 
Durant. He handled other cars 
and also was connected with Ford 
plants in Long Island City and 
Kearny. 

For the last fourteen years the 
Ward Auto Sales Co. has been 
Ford dealers at 316 Broad street. 
Mr. Ward’s son, William L. Ward, 
will continue as sales manager. 


Burns Is Manager 
El Paso, Sept. 22.—Earl S. 
Burns has been appointed man- 
ager of the C-P Motor Co., local 
Chevrolet and Pontiac dealership. 
He has been actively identified 


with the automobile business here | 


for the past fourteen years. 








HEAVENS, GEORGE 
«+ AN ACCIDENT? 


NO, JUST SPENT A 
m& NIGHT IN A HOTEL 


But not 
at the 


BooKk-CADILLAC 


--- No Sir! 


Woe your bedtime is nine p. m. or three a. m., 
if you’re at the Book-Cadillac, softer, more com- 
fortable beds, quieter, airy rooms will assure you a re- 
freshing night’s rest. ‘And that’s only one of the things 
that makes staying at the Book-Cadillac so pleasant. For 
as little as $2.50 a day you get tub and shower, dresser 
and bed lamps, circulating ice water, full length mirror, 
and super-service! Suites are only $10.00 and 
up. Make this hotel your headquarters, eve 
time you travel to Detroit. You'll agree with 
others ... “You get more for your money 
at the Book-Cadillac.” 


BOOK-CADILLAC HOTEL 


DETROIT 
Directed by Ralph Hitz J. E. Frawley, Manager 


Hotel New Yorker, Hotel Lexington, New York City, Ritz Carlton, Atlantic City, 
Van Cleve, Dayton, and Netherland Plaza, Cincinnati, also under Ralph Hitz, direction 


An Improved Salesman’s Compensation Plan 


The Automotive Daily News has just arranged to 


supply and license its subscribers at a considerable 


saving —a tried and proven commission plan for 


salesmen now being successfully used by hundreds 
of dealers throughout the United States. 


Dealers like this plan—salesmen like this plan. Be- 


cause it promotes a better relationship and im- 


proves the earnings of both. 


This plan is simple, complete and eminently fair. 


Dealers will find that this copyrighted Salesman’s 
Compensation Plan economically and efficiently 
meets the new requirements of the NRA Dealers 


Code. 


Watch for the announcement of this plan which 
will appear in the issue of Saturday, September 30! 
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Market Fluctuates on Rise and Fall of Inflation Talk 


O 








ress, however, when the market 
as a whole was strong. 


New Highs 

A list of leading stocks that 
since August 15 have established 
new high prices for the year, is- 
sued this week by a brokerage 
house, contained the following 
under the automotive classifica- 
tion: Chrysler, General Motors, 
Commercial Credit, Collins & 
Aikman and Midland Steel 
Products. 


Industry generally recently has 
been appraising its increased 
costs under the NRA. Thus far 
estimates of what the costs will 
be have varied widely, with the 
result that the price situation still 
is unsettled. Particularly is this} ,t the time the payment was| Air-Cooled Franklin 
true in the steel industry and as made, no indication was given as : : 
yet the motor manufacturers do/t, whether it would be declared Motors in Demand 
not know what they will have to! poeularly at that rate. Syracuse, Sept. 22—Sale of 
pay for steel, which in turn E . @ the Bendix Avia-|tweive Frankl pony 
makes the automobile price out-|,. aramegs © . oo _ = ayo SO 
look for 1934 uncertain. tion Corp. are reported to be im-/| tors to Davey Compressor Co., 

proving rapidly, with the result| Kent, O., followed by another 
Labor Expense that its stock is receiving consid-| order for fourteen units, is a de- 

The labor item appears to be/erable attention in Wall Street. | velopment in the commercial 
the most important factor in the Thompson Products, Inc., made| power-plant field of significance 
higher operating expenses under|, new high this week on news| to air-cooling. About a year ago 
the various codes and in this re-| that there was a profit of $70,000|the Davey Co. made its first in- 
spect it is interesting to note/i, August, as against a net loss|stallation of a Franklin test mo- 
that, according to the Federal] o¢ 00395 a year ago. This did|tor to run a three-cylinder air 
Bureau of Census, labor costs in not include the Canadian subsid-| compressor of the type generally 
1931 constituted ten per cent of| iaries. For the first eight months| used in road construction. The 
the production value of the car! of the year, this company had a| main point in the experiment was 
and truck manufacturing indus-| net income, after charges, of|the elimination of water-cooling 
try. Labor constituted 20.5 per $289,370, as compared with a net/| troubles, both freezing and boil- 
cent of the production value of | joss of $46,000 in the like period| ing, which acted as drawbacks to 
motor vehicle bodies, however. of 1932. efficient operation of water-cool- 

For the tire industry, the cost} Readers of the Automotive| ing outfits. Later four additional 
of labor was fixed at 15.5 per cent| naily News will be glad to hear| Franklin motors were purchased 
of the total value of production. | that the Peerless Motor Car Co., and saw service under a variety 

Percentages for other industries | although no longer strictly auto-| of conditions, so that the twenty- 
follow: Agricultural implements,| motive, was able to reduce its| six now being built bring the 
22.7; boots and shoes, 25; cast iron| loss for the nine months ended | total taken by the Davey Co. up 
pipe, 29.8; cement, 20.1; electric) June 30, 1933, to $55,558 from the} to thirty-one. 
machinery, 20.5; flour, 4.8; loco-| $155,388 reported for the like 
motives, 25.2; machine tools, 31;| period of 1931-1932. - —$—$$———— 
steel, 24.1; petroleum refining,| Peerless had current assets on — P 
7.1; tin cans, 12.4; non-ferrous! July 31, last, of $608,000, including Dividends Voted 
metals, 16.5; and oils, 16.5. $575,000 in cash, as against cur-| New Britain, Conn., Sept. 22.— 

Earnings rent liabilities of only $65,000. Dividends on the preferred and 

Talk in financial circles is that Latest figures for Studebaker| common stocks of the Stanley 
in view of the current high rate| Corp. showed current assets on} Works, of one and one-half and 
of earnings, Chrysler Corp. may| June 30 of $8,640,000, including $2,-| one per cent were declared at the 
decide to continue the fifty-cent | 407,000 in cash, as compared with | quarterly meeting of the board of 
quarterly dividend paid recently.| current liabilities of $3,029,000. directors, September 15. 










Week’s Dividend 
Declarations Run 


Close to $100,000 


New York, "Sept. 22.—Perfect 
Circle Co. and the Lycoming 
Manufacturing Co. have been 
added to the list of automotive 
concerns recently declaring divi- 
dends. 


Perfect Circle declared a quar- 
terly dividend of fifty cents a 
share on its common stock, pay- 
able October 1 to stockholders of 
record September 25. This will 
mean a disbursement of about 
$80,350. 

Lycoming Manufacturing Co., 
subsidiary of the Auburn Auto- 
mobile Co., declared a quarterly 
dividend of $2 a share on its 
eight per cent preferred stock, 
payable October 2 to holders of 
record September 26. This pay- 
ment will amount to about 
$18,000. 


Fisk Rubber Co. 
Reduce Schedule 


Springfield, Sept. 22.—-A policy 
of operating under reduced sched- 
ules of hours rather than make 
further layoffs has been set up 
by the Fisk Rubber Corp. follow- 
ing discussions with representa- 
tive employes and representatives 
of the United Rubber Tire Work- 
ers of America Union recently 
organized at the Fisk plant. 


Announcement of this was 
made by union officials and con- 
firmed by the Fisk management. 
It was adopted as the best method 
of meeting any future needs for 
curtailment in productive activi- 
ties that might otherwise lead to 
additional layoffs. Representa- 
tives of the factory employes con- 
cur with the management, it was 
said, in the opinion that the cur- 
tailment of hours for all is the 
fairest policy to all, although it 
would lead to proportionate re- 
duction in earnings of all. 


Since the reorganization of the 
Fisk Rubber Corp. under its new 
management, the company has 
built up its employment to a 
maximum of approximately 2,200 
factory workers and a total em- 
ployment of close to 3,700 in all 
departments of the company from 
a skeleton force of slightly less 


Motor Shares 
Move in Line 


With Market 


By CONRAD ALEXANDER 


New York, Sept. 22.— Current 
operations and prospective earn- 
ings this week gave way almost 
entirely to inflation possibilities 
as the dominant stock market 
factor, with prices rising and 
falling as inflation talk blew hot 
or cold. 
















Last Minute Wall Street Wires 
From CONRAD ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


































New York, Sept. 22.—3:10 P.M.—After an unsettled open- 
ing, motor stocks today reversed their trend and rallied 
to regain a good portion of their losses of yesterday. 
Chrysler rebound to good buying that came into the 
market. For the most part motors withstood the sink- 
ing spells of the week in good shape, no serious breaks 
occurring. 









Listed shares of automotive 
companies moved pretty well in 
line with the market as a whole, 
except that tire manufacturing 
securities appeared to show more 
resistance on the declines. This 
sign of strength was seen as a 
reflection of the heavy commodity 
inventories held by most of the 
rubber companies as protection 
against higher prices. 


























Not only have the tire makers 
protected themselves against in- 
flated rubber quotations but they 
also have prepared for higher 
prices on cotton, another impor- 
tant commodity used in the manu- 
facture of casings. 











In the meantime, the tire in- 
dustry has maintained operations 
on a profitable basis into the cur- 
rent month. Goodyear Tire & 
Rubber Co., it was reported this 
week, has been making money 
since early in June and it ex- 
pected to cover at least half of 
the annual dividend requirements 
on its preferred stock for the full 
year 1933. This would represent 
a large improvement over 1932. 
The Goodyear September produc- 
tion schedule showed a drop from 
the Summer peak of less than 
seasonal proportions. 


Goodrich Tire & Rubber Co. 
was said to be maintaining pro- 
duction at the same rate as in 
August, with sales holding up 
well. The General Tire & Rubber 
Co. was able to hold August ship- 
ments to the capacity record of 
June and July, but a decrease of 
about fifteen per cent has oc- 
curred in the current month. Lee 
Rubber & Tire Co. was able to 
report a profit of $25,831 for the 
nine months ended July 31, last, 
and announced that it had pro- 













































AUTOMOTIVE STOCK QUOTATIONS 


tected itself against higher rub- AT CLOSE OF MARKETS, FRIDAY, SEPTEMBER 22, 1933 


ber and cotton prices well into (Furnished by Wm. C. Roney Company, Union Guardian Building, Detroit) 
1934. - = = — a 
Watch Inflation 1933 Last Sale 1933 Last Sale 
Investors in the automobile in-|]| High Low NEW YORK Sept. 22 Sept. 15] High Low Sept. 22 Sept. 15 
dustry are watching inflation de- || —————— 
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TWO FIRST PLACES 


for 


CHEVROLET DEALERS 


In truck as well as passenger 
eT aey CMe eC Cel 
the widest margin in history 


ct 


HEVROLET dealers have been hanging up 

records for a long, long time. But the record 
they have set this year is particularly enviable. 
First in passenger car sales and first in truck 
sales by the widest margin in history! Chevro- 
let dealers are in the money in a big way—and 
all because Chevrolet believes a prosperous 
list of loyal dealers is one of the best assets 
an automobile manufacturer can have. So Chev- 
rolet selects dealers with care, backs them up 
with sound advice based on business methods of 
proved effectiveness, works tirelessly to help 
them sell, and gives them passenger cars and 


* All figures based on 
latest reports from trucks that the public readily accepts as the best 

R. L. Polk & Co. All : 7 
statessevenfullmonths). Values on the market. That’s what brings 
leadership—that’s what keeps it—that, in short, 
is why Chevrolet dealers are convinced that they 
have one of the best business opportunities 


the retail automobile business has ever offered. 
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CHEVROLET MOTOR COMPANY, DETROIT, MICHIGAN 
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A GENERAL MOTORS VALUE 





